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Pa3noobpa3zue Typuctckux pecypcon Kazaxcrana u YKkpanHbl HO3BOJISET YCIIEUTHO pa3BUBATh
MHOKE€CTBO BHUJOB BHE3THOTO U BHYTPEHHETO TypHU3Ma, KOTOPBII Ha CErOJHAIIHUN JIeHb SIBISIETCS
HMCTOYHUKOM (PMHAHCOBBIX MOCTYIUIEHUM B OIOJKEThI BCEX YPOBHEH, BIUSET HA KAUECTBO KU3HU U
MOJJIEp’KaHusl 3/I0pOBbs TpaXk/JaH, 3aHATOCTb HACEJIEHUs, BOCHHUTAHUS YYBCTBAa MATPUOTU3MA Yy
MOJIOJIEKH, TIOBBIIIEHUSI KYJIbTYPHOT'O U HPABCTBEHHOT'O YPOBHS IPa’kIJaHCKOTO 00ILIECTBA.

[lo naHHBIM TrOCyIapCTBEHHOM CIIyXObl cTaTUCTHKU YKpaunbl, 3a 2016 ron Pecmybmuky
Kazaxcran nocermio 36253 ykpanH1ia, BCE — C YaCTHBIM BU3UTOM.

VYkpauny nocetusno 37466 ka3axCTaHIEB, U3 HUX TOJIBKO 26 YEJIOBEK MPUEXAIH C IEIBIO
Typu3Ma, 126 4enoBex - co Ciry>keOHoM 1enpto, 37078 denoBek - mMpuObLIO ¢ YaCTHBIM BU3UTOM [ 3].

PaccmarpuBasi BoOmpochl MEXIyHApOAHOTO coTpyaHudectBa Pecnybmukm Kazaxcran u
VYkpaunsl B cepe Typu3Ma Ha pa3IMUHBIX HEPAPXUUECKUX YPOBHSIX, HEOOXOIUMO OIPENEIUTh
MIPUOPUTETHBIE HANIPABJICHUS B3aUMOICUCTBUS Ha YPOBHE OTJIEJIbHBIX ACCOLMALINN, TPEANPUATHH U
OpraHu3anuil UHIYCTPUH TypU3Ma.

OCHOBHBIMU HaIPaBJIEHUSMHU aKTUBU3ALUU COTPYTHUUECTBA B 3TOM 00JIACTH SIBIISIFOTCS:

- pacHIMpEHHE WIEHCTBA B PA3JIMYHBIX MEXKIYHAPOJHBIX OPraHM3aLUSIX U aCCOLMAIMIX
(BcemupHo#t TypucTckoi opranuzanuu, MexayHapoAHON accolaly BO3AYIIHOTO TPAaHCIOpTa U
7p.);

- COTPYAHUYECTBO C MOCOJIBCTBAMHU U KOHCYJIbCTBAMU PA3IMYHbIX FOCYIApPCTB, 3apyOCKHBIMU
TypoIepaTopaMu, aBUaKOMIAHUSIMH, TOCTUHUYHBIMU LETISIMHU;

- ydacTue B MEXJIYHAapOJHBIX BBICTABOUHBIX MEPONPHUATHSAX, KaK Ha TEPPUTOPUHU HAIIMX
CTpaH, TaK U 3a pyOeKoM.

K coxanenuto, GpyHKIMOHUPYIOLIME B HACTOAIIEE BPeMs B HAIIUX CTpaHax OOIIECTBEHHbIE
OpraHu3anui M OO0beIUHEHHS B cdepe Typu3Ma HEIOCTaTOYHO AaKTHUBHO paboTaioT B cdepe
HaTOKUBAHUS ~ MEXAYHApOAHBIX  cBsa3edl.  HeoOxomumMo — pacmmpsaTe  MEXIyHapOJHOE
COTPYIHHYECTBO OOIIECTBEHHBIX 00bETMHEHMI B chepe Typr3Ma C UX 3apyOEKHBIMU KOJIJIETaMU.

[IpennpuHuMaemMble Mepbl MO aKTHBU3aUuu JesTenbHOCTH KazaxcraHa u YKpawHbl Ha
MEXIyHapOJIHOU apeHe B cdepe Typu3Ma OyAayT COCOOCTBOBATH MOBBIICHUIO MEXKIYHAPOIHOTO
aBTOPUTETA, YKPEIICHUIO SKOHOMHYECKOTO TOTEHI[MaIa HAIlINX CTpaH.
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Abstract. Purpose — The purpose of this paper is to examine the phenomenon of digital
amnesia and its influence on the future tourist.
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Design/methodology/approach — A trend paper based on environmental scanning and
speculative future analysis.

Findings — The phenomena of digital amnesia are established. The growth of digital platforms
and the consumer’s reliance is exponential. The implications for the future tourist in terms of
decision making, the influence of marketing messaging and potentially the recall and reimagining of
authentic experience will be significant in the future.

Practical implications — Subject to the signals of change, should consumer’s reliance on
digital platforms for the storing of information and memories continue to grow this has implications
on how tourism businesses engage with their customers, influence and inform their marketing and
how destinations would be reimagined based on the recall of their visitors.

Originality/value — The trend of digital amnesia is an established and well-documented
phenomenon. The development of the trend to consider the implications for the future tourism
industry based a growing dependence on digital platforms is the focus of this paper.

Keywords: Tourism, Trends, Consumer behavior, Futures, Digital

Signal of change

Within the modern age, it is with some understatement to say that the internet has generated a
paradigm shift in society. Looking exclusively at tourism, the advent of the digital economy has,
“according to the WTO, [the internet] revolutionised the distribution of tourism information and
sales” [1]. Looking at the penetration of internet use globally in June 2016, around half the world’s
population were internet users, representing a growth in usage from 2000 to 2016 of 918.3 per cent
[2]. The distribution of internet usage varies by world region, however, as Table I illustrates all
world regions show at least 50 per cent penetration rate of internet users by regional population.

Accompanying the growth of the internet have been technological advancements which have
exploited the ubiquity of the network. The most significant mainstream development in recent times
has been the digital mobile platform through handsets such as tablets and smartphones. The
implication of mobile technology and tourism is increasingly being researched; indeed the search
“digital travel trend” will yield around 5.5 million search results. [3]. It is therefore safe to assume
that the growth of the internet and the adoption of mobile platforms has made a significant impact
on societal behavior, especially in terms of tourism.

Trend indicator

The specific phenomena which will be presented in this paper relates to the implication to
tourism of the observed rise and impact of digital amnesia. Digital Amnesia is defined as:

The experience of forgetting information that you trust to a digital device to store and
remember for you [4].

The term, Digital Amnesia has been in use for several years and consistently relates to the
identification of discovery and retention of information resulting in the shift from analogue or hard
copy data storage to reliance on digital devices for information storage and recovery [5].

At the core of Digital Amnesia is the societal shift from individuals remembering and
recalling information to reliance of digital devices to store information (such as phone numbers,
appointment schedules and so on) and for accessing information for searching. The trust in
connected devices to perform the role of information guardian exists in parallel to another
phenomenon, the “Google effect” where researchers observed that while the retention of
information was declining, the recall of where information was stored increased. It therefore
reinforces the position that as digital platforms increase in importance, consumers are increasingly
prepared to trust technology to store our information so we do not need to remember it but we do
know where the information may be obtained should we require it. The growth of smartphones and
mobile platforms has contributed to the acceleration of this position in recent years [4].

Implications and disruptors

m According to research by the University of Western Ontario, the average human attention
span has fallen from 12 to 8 seconds since 2000, or around the time in the growth of mobile
communications technology. Separate research by Microsoft found that the ability of humans to
multitask has however improved [6].
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m “Mobile technology use allows for activities typically associated with pre-trip and post-trip
experiences to be enacted on-site. For example, using smartphones, tourists can make informed
decisions on trip itineraries (i.e. activities to partake in, attractions to visit, etc.) with the help of
location based services” [7].

m Digital Amnesia could disrupt tourism experiences through failure of technologies or
limited communications infrastructure in the destination visited.

m Should travellers entrust their accommodation name or address to online booking
platforms rather than to memory or print, is there the possibility they would be unable to transit
from transport hub to destination if they did not have access to their digital platforms?

m Researching destinations will continue to be a pre-trip activity; however, the output of that
research may not define a fixed list of activities that will be undertaken in a chosen destination,
merely a checklist of suitable ranges of activities from which a short list of destinations can be
selected among the other variables required. It would be fluid itineraries which will develop on
arrival, as access to local information and social media influence of recommendation could make
commitment to activities be determined on the day.

m Smartphone use and adoption, combined with Digital Amnesia suggest future tourism
suppliers would need to invest in engaging proximity based content to enlist a short-term decision
response. The reaction therefore would be “always on” content marketing, regularly updated with
continuous investment in technology and research and development to be able to push digital
messages to potential customers.

m The contrasting position to the implication of Digital Amnesia would be any potential
consumer recoil around hyper-personalised advertising to which the individual loses their sense of
self-discovery and adventure within their travel experience. Furthermore, with the commoditisation
of identity; where an individual will provide personal details (registering on websites for access to
information or entering competitions, for example) for some benefit such as discounts on products,
exclusive information, consumers realise the value of their information and therefore may not be
prepared to provide profiling information without gaining some benefit.

m Another implication may be that of the dissemination and consumption of information to
consumers. As consumers are daily flooded with deals and offers from various marketing streams, it
begs the question, how much of this information is retained by the consumer? By developing
innovative promotional communications, tourism businesses may be able to offer a more engaging
content to potential customers.

Conclusion

The implications of Digital Amnesia could be a valued opportunity to engage the disengaged.
With consumers becoming ever more dependent on technology, tourism businesses may become
increasingly technically savvy to gain consumer attention. Which poses the question, why do you
need grey matter when you have 4G or cloud storage?

With the growth of internet and digital connectivity across the globe, consumers are becoming
more immersed within their digital devices, and subsequently creating digital lives. This has led to
many users now becoming so reliant on their devices, they do not need to remember simple things
such as a hotel or restaurant reservation.

So how can tourism businesses capitalise on this issue? The construction of innovative,
attention grabbing promotional marketing could be utilised in location service software within
smartphone and tablets to alert consumers when they are close to certain attractions or providers.
Although there are existing examples of this already within a number business sectors, tourism
businesses, especially within areas of high competition, to truly set their selves apart. Advising
consumers on potential activities on day trips or short breaks, may also be a lucrative opportunity
within this field. As consumers, would normally rely on their technology to search for locations for
holidays or things to do, the development of engaging content on tourism products could set
businesses apart from competitors.

18



References:

1. Hojeghan, S.B. and Esfangareh, A.N. (2011), “Digital economy and tourism impacts, influences
and challenges”, Procedia — Social and Behavioral Sciences, Vol. 19, pp. 308-16, available at:
http://dx.doi.org/10.1016/j.sbspro.2011.05.136;
www.sciencedirect.com/science/article/pii/S1877042811012511.

2. Internetworldstats.com (2016), “World internet users statistics and 2016 world population stats”,
available at: www.internetworldstats.com/stats.htm (accessed 31 October 2016).

3. Wang, D., Xiang, Z. and Fesenmaier, D. (2014), “Smartphone use in everyday life and travel”,
Journal of Travel Research, Vol. 55 No. 1, pp. 52-63.

4. Kaspersky Labs and Opinion Matters (2015), “The rise and impact of digital amnesia”, available at:
https://blog.  kaspersky.com/files/2015/06/005-Kaspersky-Digital-Amnesia-19.6.15.pdf  (accessed 1
November 2016).

5. Missingham, R. and Hinchliffe, M. (2005), “Digital Amnesia: challenges of government online”,
available at: www.austlii.edu.au/au/journals/inCiteALIA/2005/124.pdf (accessed 1 November 2016).

6. Watson, L. (2015), “Humans have shorter attention span than goldfish, thanks to smartphones”,
The Telegraph, available at: www.telegraph.co.uk/science/2016/03/12/humans-have-shorter-attention= span-
than-goldfish-thanks-to smart/ (accessed 9 May 2016).

7. Tussyadiah, 1. and Wang, D. (2014), “Tourists attitudes toward proactive smartphone systems”,
Journal of Travel Research, Vol. 55 No. 4, pp. 493-508.

EXPO-2017 KOPMECI - KASAKCTAHHBIH TYPUCTIK 9JIEYETIH APTTBIPY LI bI
®AKTOP PETIHAE

Kypanoaesa A.11l., Kapmaxanoemoes H.C.
Onrycrik Kazakcran nenarorukainsik yauBepcureTi, LLIbIMKeHT K.,
Kazakcran Pecniybmukacel
E-mail: kuralbayeva.a@gmail.com
Jicemneiicosa I'. H.
C. AmamxonoB ateinarsr LHIKMY
E-mail: gulnara islyam@mail.ru

En Ilpesunenti H.O.Hazap6aeB «Kazakctan »xombl: 2050» CrparerusicblHaa TYpU3MHIH
JaMyblH SKOHOMHKAJBIK MIHACTTEPAl IIelIyAe TaOUFU KoHE TapuXu — MOJACHHM TYPHUCTIK
pecypcTapibl Urepy FaHa eMec, COHbIMEH KaTap KOFaMHBIH KapKbUIbIK >KaFJAalbIH JKaKcapTyaa
cepriH OepeTiH KOHE TYPFBhIHJApFa KOCBhIMIIA >KYMBIC OPBIHAAPBIH ally YIIIH MYMKIHIIKTEp
OepeTiH HeTI3Ti aeyeTTep iy Oipi peTiH/Ie KapacThIpabl.

Kazakcranna kasipri 3amaHfbl MHQPAKYPBUIBIM CcalajapblHbIH JaMyblHA, COHBIH IIIIHJE
Typu3Mre YiKkeH MoH Oepuieni. Typusm eniiH TyTac eHipAepiHiH SKOHOMHKAChIHA OEJICeH Il BIKIa
eteni. Typusm canachlHia IIApyalIbLIBbIK KYPri3ylli CyObeKTUIEpAiH KYPhUTYbl MEH JKYMBIC ICTEY1
KOJI KOJITHIH, XaJlbIKKa cayJa, MOJCHH, AJPIrepiiK KbI3MET KOpCeTYHIH JaMybIMEH ThIFbI3
0aliIaHBICTHI.

KazakcTaHHBIH TOyeNCI3/IK ajlybl TYPUCTIK KbI3METTI PETTEY MEH XaJbIKThIH TapUXH KOHE
MOJIEH! MYPACHIH KAHFBIPTY VIIIH HET13 00T KajnaH bl Typu3MHIH T€3 )KOHE TYPaKThl ©CYIH, OHBIH
KOpIlIaraH oOpTara, JKOHOMHUKAHBIH OapiblK cajachblHa »OHE KOFAaMHBIH ON ayKaThlHAa KYIITI
BIKIAJIBIH Ha3apFa aja OThIPBII, YKiMeT Typu3Mi KazakcTaH S5KOHOMUKACHIHBIH MaHbI3/1bl CEKTOPBI
JIeTl AaHBIKTa/Ibl.

KazakcTaHHBIH MOJEHM - TapUXU KOHE JeMajblC aMakKTapblH XETUIAIPY MEH CakKTayra,
CaJIaHbIH FBUIBIMM - OJICTEMENIK KaMTaMachl3 eTUlylHe, KaApiapIbl JailblHaayFa YJIKEH MoH
OemiHin oThIp. TypUCTIK KbI3MET KOCIMOPBIH IIAPYalTbIIBIK SPEKETIMEH FaHa IIEKTENIN KOWManbl,
OJI 9p TYpJl KOFaMJBbIK >KOHE KociOM accolpanusiap MeH OIpJIeCTIKTepAiH, alMaKTbIK, YITTHIK,
XaJbpIKapajiblKk HHCTUTYTTap, MEMIJIEKETTIK JKOHE MeEMJIEKeTapajblK peTTey YHbIMIapbIHbIH
KbI3METIMEH ©T€ ThIFbI3 OailnmaHbicThl Oonaapl. TypucTik camapaarbl ajzamjap KaKeTTUIIIH
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