KA3AKCTAH PECITYBJIMKACBI bIJIIM XOHE FbIJIBIM MUHUCTPJII'T
MUWHUCTEPCTBO OBPA30BAHUMA 1 HAYKU PECITYBJIMKU KA3ZAXCTAH
MINISTRY OF EDUCATION AND SCIENCE OF THE REPUBLIC OF KAZAKHSTAN

JLHI'YMUJIEB ATbIHAAYBI EYPA3IS ¥YJITTBIK YHUBEPCUTETI
EBPA3NNCKNU HALITMOHAJIBHBIM YHUBEPCUTET UMEHU JL.H.I'YMUNJIEBA
L.N. GUMILYOV EURASIAN NATIONAL UNIVERSITY

|
Yi EEEYPAWA
&L Y NITThIK
V YHUBEPCUTETI

«MUDPPJIAHIBIPY KAFJAUBIHIA 3AMAHAYHU TYPUCTIK
HHAYCTPUSAHBIH JAMYBIHBIH HEI'I3I'l TEHAEHIIUAJIAPBI MEH
EPEKIIEJIKTEPI»

IKOHOMMKA FBLIBIMAAPBIHBIH JOKTOPBI, podeccop
CYPAFAHOBA CAUPAH KABJAPAXMAHKBI3bIH
ecKe ajJlyFra apHAJFaH XaJbIKAPAJIbIK FHIJIBIMUA KOH(EPEeHIUACHIHbIH
EHBEKTEP )KUHATbBI

23 aknan 2018x.

CBOPHUK TPY1OB
MEKAYHAPOAHOM HAYYHOH KOHGepeHun

«OCHOBHBIE TEHAEHIU U OCOBEHHOCTH PAZBUTUA
COBPEMEHHOM TYPUCTCKOM UHJIYCTPUU B YCJIOBUAX

HUPPOBU3ALINN,
NOCBALIECHHON MaMATH J0KTOPAa JKOHOMHYECKHX HAYK, Ipo¢eccopa

CYPATAHOBOM CAHPAH KABJIPAXMAHOBHBI
23 ¢epans 2018r.

PROCEEDINGS

of the international scientific conference

«THE MAIN TRENDS AND FEATURES OF THE MODERN TOURIST
INDUSTRY DEVELOPMENT IN THE CONTEXT OF DIGITALIZATION»,
dedicated to the memory of
Doctor of Economic Sciences, Professor
SURAGANOVA SAYRAN KABDRAHMANOVNA

23 Febraury 2018

ActaHa, Kazakcran
Actana, Kazaxcraun
Astana, Kazakhstan



VJIK 379.8(063)
BBK 75.81

71

PepaknuoHHast KoJl1erus:
Jexan sKkoHOMHYECKOTO (haKyIbTeTa, 1.3.H., npodeccop Maksim C.B.,
3amecTuTeNb ACKaHa, K.3.H., JoueHT TaxukeHoa C.K.,
3aBemqyrommii kadenpoir «MeHeKMEeHT» 1.3.H., mpodeccop Tomsicoaes b.C.
3aBeqyromuii kadeapoi« IKOHOMHKAY 11.3.H., Ipodeccop MaiiasipoBa A.B.,
3aBenyrommii kadenpoit «Typusm» k.3.H., noteHt JyiicembaeB A.A.,
Houent xadenpsr «Typusm», k.3.H., Mycuna K.I1.,
Crapmwii npenogaBatens kadenpsr « Typusm», nokrop PhD Arsiberosa P.E.
Crapmmii npenogaBatens kadenapsl « [ypusm», Maructp typusma I 'm3zamxanosa A.l.

Hudpaanaslpy KargaiiblHAa  3aMaHayd TYPHCTIK  MHAYCTPHSIHBIH ~ JaMYbIHbIH  Heri3ri
TeHICHIUSIAPHI MeH epeKuIeaikTepi: XanbIK. FoUT. KOH}.eHOeKkTep )kuHarbl. — ActaHa: JLH. 'ymmnes
aTbIHIarbl Eypa3us yiarTeik yHHBepcuTeTi, 2018.

OcHoBHBIE TEHAEHIIMH H 0COOEHHOCTH PAa3BUTHS COBPEMEHHON TYPHCTCKOI HHIYCTPUHU B YCJIOBHSIX
nudposuzanun: C6. MaTepuanoB MeXJ. Hayd. KOH}. — ActaHa: EBpa3uiicKkuil HAlMOHAIIBHBIA YHUBEPCUTET
umM. JL.H. I'ymunesa, 2018.

Proceedings of the international scientific conference The main trends and features of the modern
tourist industry development in the context of digitalization. Astana, L.N.Gumilyov Eurasian National
University, 2018.

ISBN 978-9965-31-984-6

XanpIKapanblK FBUIBIMH KOH(EPEHIMACHHBIH eHOEK >KWHAFBIHAA UU(GPIAHOBIPY JKaFmaibIHAaFel Kasipri
3aMaHfbl TYPHUCTIK HWHIYCTPHSHBIH HEri3ri ypJicTepi MEH epeKIleNliKTepiHe KaThICThl ©3€KTi Macelelep
KapacThIpbIJIFaH.

B cOopHuke MarepHalloB MEXIyHapOJIHOH HaydyHOHW KOH(EpEeHIMH pacCMOTPEHBI aKTyalbHblE BOIPOCHI
KacaTeJIbHO OCHOBHBIX TECHICHIUH M OCOOCHHOCTEH pa3BUTHS COBPEMEHHON TYPHUCTCKOW HHAYCTPHHM B YCIOBHAX
U POBHU3AIHI

The collection of materials on the international scientific conference considers important issues regarding the
main trends and features of the modern tourist industry in the context of digitalization

V]IK 379.8(063)
BBK 75.81

71

ISBN 978-9965-31-984-6

© JL.H.I'ymuneB atsingarsl Eypasust yitTeik yHuBepeurerti, 2018
© Espaswuiickuii Haunonansueiii yausepcuret uMm. JI.H. I'ymunesa, 2018
© L.N. Gumilyov Eurasian National University, 2018



C.K. Cypazanosa ecke anyea apHanaobvl
¥Yasl Anam, loc, ¥cras

2016 xbpuiaelH 7 KapamacklHAa 68 JKacklHAA eMipJeH
SKOHOMHKA FBUIBIMBIHBIH JIOKTOpHI, mpodeccop CyparaHoBa
Caiipan KabpaxmMaHKBI3bI ©MIpJICH O3/IbI.

Caiipan KaOapaxmankeibl 30 KbUITAH aca KbUT ENJIIH
KOFapbl OKY OpBIHIApbIHAA MEAaroruKalblK  KbI3METIECH
aitHaNbICThI. bl.ANTBIHCAPUH aTBIHIAFBI OUTIM aKaJIeMUSCHIHBIH
KOPPECTIOHICHT —MYyIIIeci, Peceii denepalnsChIHbIH
XanplKapanblK  FBUIBIM ~ KOHE  NPAKTHKAIBIK  OHJIIPICTI
YHBIMIIACTBIPY aKaJEMHUSICBIHBIH MYIIIECI.

Caiipan Kabapaxmankpi3bl oH >xbut Ooiibl JI.H.['ymuen
aTelHAaFrbl  Eypa3sus  YITTBIK ~ YHHMBEPCHTETIHIH  HETI3iH
KaJIayIIbIChl KOHE JKETEeKIIici OoNbl. YHHBEPCUTETTE KYMBIC
icTey Ke3iHJe alllbUIFaH SKOHOMHKA (aKyIbTeTiHIH OapIibIK
MaMaHABIKTap OOWBIHIA OKY >KOCHapiiapbl MEH MEMJICKETTIK
O11iM Oepy cTaHIapTTapblH J31pJei.

C.K. CyparanoBa HarbI3 HATPUOT JKOHE ipi KOFAMJBIK
KaiipaTkep 00Ja OTBIPBIN, KONTEreH MaHbI3bI koOanapra KaTeicThl. KP Moxinic IlapaameHTiHIH
KYMBIC TOOBIHBIH MyIieci Ooxa oteipbin, Caiipan Kabmpaxmankp3bl Oipimama KOMHCCHsSIIAP
KYpaMbIH/a )KYMBIC icTell. bencenai azaMaTThIK TyFbIpbl aia oTeipsin, C.K.Cyparanosa
«XanpIKTBl €HOCKNEeH KaMTy cypakrtapel OoilibiHma Kaszakctan PecryOnuKkachlHBIH —KeOip
3aHHAMAJIBIK aKTUIEPiHE ©3TepicTep MEH KOChIMIIANap bl €HI13y Typalb» 3aHHAMAaHbI JalbIHAayFa
kKateicTel. KP eHOek jkoHe onmeymerTik Kopray Mummctpiiridin, KP Typusm xoHE cropt
Munuctpnirinig, KP Oumim  koHe FpulbiIM  MunucTpiirinii, KP aysin  mapyamibuibik
MUHUCTPIITIHIH KYMBIC TONTapbIHAa OelCeHIi KbhI3MET arkapael, KP OuLTiM jKOHE FBUIBIM
MUHUCTPIITIHIH JKOFaphl JKOHE JKOFapbl OKY OpHBIHaH KeWiHri OuriM Oepy KyKaTTapblH
HOCTpaduKkanusyiay O0HWbIHIIIA KOMUCCHUSI MYIII€Ci OOJIIBI.

Caitpan  KabnpaxmaHKbBI3bl OKIMIIUIIK KBI3METTI OKBITYIIBUIBIK KBI3METIIEH Oipre arkapa
OTBIPBIN, FBUIBIMU 3epTTeynep nae kyprizai. On KazakcranusiH CONTYCTIK aiiMakTapblHa ToOH,
EHTI3y cumaTTarbl OipHele YChIHbICTap kacajbl, 150 -Te TapTa FRUIBIMU €HOEKTEp1, COHBIH 1IIIHIE
17 monorpadus, 10 oKy Kypaibl MEH OKYJIBIKTAPhI IIBIFAPBLIIBL.

C.K. CyparanoBa «2006 >xput1ablH Y 31K OKBITYIIBICED, «2011 ®KbUTABIH Y 311K OKBITYIIBICHD)
rpaHTTapbIHbIH Herepi, «Eypaszus makranbibi-2008» KOHKYpPCHIHBIH Jaypeatbl 0onasl. KP Gimim
Munuctpairidig «KP 6inim 6epynin Kypmerti kbi3MeTkepi» Tec OenriciMeH, «Actanara 10 bl
MEMJIEKETTIK MapanaTbIMeH, coll cusiKThl KP 611iM %oHe FhIIbIM MUHMCTPIIITIHIH OipHerie KypMeT
rpaMoTaJlapbIMEH HArpaTTasIbl.

2005 oxpuigan  Oacran  «Typusm» kadenpacblHa KETeKMIUIIK eTTi, oa «Typuzm»
MaMaHJbIFBIHBIH MarucTparypacsit (2009 xk.) sxone PhD noxtopantypacsid (2010 3x.) amiTsl.

C.K. CyparaHoBaHBIH KETEKIILTITIMEH 3 FBUIBIM JOKTOpHI oHe 20 aca FBUIBIM
KaHIUAATTaphl  JaWbIHIANABI, OHBIH  5-1 OKOHOMHKA  (aKydbTETiHIH  OKBITYHIBLIAPHI,
MaruCTPaHTTAPHI.

Caiipan  KabnpaxmaHKBI3bl ©MIpiHIH COHFBI KYHIHE JEHIH KOFaphl KYMBICKAOUICTTUIITIH
caktagpl. JKyMBICOACTBUIBIFBIHA KapaMmaid OJ 9p YyaKbITTa ©3 YKbIMBbIHA KOHE CTYACHTTEpiHE
BIKBUTACTHI, KOMEK KOJIBIH YChIHA O11eTiH afgam 0omaTeiH. O enTyakbITTa ©3repiCTeH KOPHIKIMANTHIH,
Op yakbITTa 3aMaH TallaDbIHA Ccail >KaHAIBIKTHI KaOBUIIAUTBIH, ©3 0TOACHI, TYBICTAPBl MEH JOCTaphI
apacwIHa Oeen i TysiFra 6oma O1l.

bi3 Caiipan Kabapaxmanke3siH ¥ bl Anam, [loc, ¥cras peTinae TaHUMBI3.

C.K. CyparaHoBaHBIH >KOFapbl Maparnarhbl peTiH/e- OHBIH €HOCKTEpiHIH Oe/eii, OHbl TAHUTHIH
aaMapIbiH Maxab0aThIMEH XKOHE OHBI KbLIbI 1€0130€H ecKe anysbl Aeyre 00Jabl.
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Hamamu C.K. Cypazcanogoii noceswaemcs
Beaunkuii Yenosek, JApyr, Yunrteiab

7 okts6ps 2016 roma Ha 68-M romy KWU3HH yILIa U3
KHU3HH JOKTOpP SKOHOMHYECKUX Hayk, mpodeccop Cyparanoa
Caiipan KabnpaxmaHoBHa.

Bbonee 30 nmer Caiipan KabapaxmaHOBHA OCYIIECTBIISIIA
MeIarOrMYECKYl0  AEATENbHOCTh B BBICHIMX  Y4EOHBIX
3aBEJICHUSAX CTpaHbl. JSIBisnach YJIEHOM-KOPPECHOHJIEHTOM
AxaneMun oOpa3zoBaHus HM. bl. AJTbIHCapHHA,
JEHCTBUTEIIbHBIM 4JIEHOM MeEXIyHapOJHOM aKaAeMuu HayKu
U TPaKTUKU OpraHM3alMu  Ipou3BoAcTBa  Poccuiickoit
denepauuu.

Caiipan KabnpaxmanoBHa ObUTa OJTHUM W3 OCHOBATelei
1 OECCMEHHBIM PYKOBOJIUTENIEM SKOHOMUYECKOTO (aKyIbTeTa
EHY um. JI.H. I'ymuneBa Ha OpOTSKEHUU JECATH JET. 3a TObI
paboThl B YHHBEpPCHTETE OCYHIECTBISUIA JAEATEIBHOCTH IIO
pa3paboTke  y4yeOHBIX  IUIAaHOB M TOCYJApCTBEHHBIX
00pa3oBaTEeNbHBIX CTAHIAPTOB 110 BCEM CIEIUATBHOCTSIM,
OTKPBITBIM Ha S5KOHOMUYECKOM (paKynbTeTe.

Hacrosimuii marpuotr u kpymsblid obmectBenHbid aesrens C.K. CyparanoBa mpuHHMama
aKTUBHOE Y4YacTHE BO MHOTHX BaXXHbIX IpoekTax. byayum uieHom paboueil rpymnmbsl Maxumuca
[TapnamenTa PK, Caiipan KabnpaxmaHoBHa BXOAMJIa B COCTaB psijila KOMHCCHI. 3aHUMasi aKTUBHYIO
rpaxzaanckyro nosunuio, C.K. CyparaHoBa ywacTBoBaja B IOATOTOBKE 3aKOHOMpoekTa «O
BHECCHUHU U3MEHEHUH U JIOTIOJIHEHH B HEKOTOPbIE 3aKOHOJaTeIbHbBIE akThl PecrryOmuku Kasaxcran
[0 BOMNpOCaM 3aHATOCTH HaceleHus». [IpuHMMana akTUBHOE ywyacThe B pabouyMx TIpynmnax
MunucrepcrBa Tpyna u couuanbHo 3amutel PK, MunucrepctBa Typusma u cnopra PK,
MunucrepctBa obpasoBanus U Hayku PK, Munucrepcra cenbckoro xozsiictBa PK, sBisnach
YWIEHOM KOMHMCCHM 10 HOCTPU(UKALKU JOKYMEHTOB BBICHIETO M IOCIEBY30BCKOTO OOpa30BaHMUS
MOH PK.

CoBmeniasi aJIMUHUCTPAaTHBHYIO DPabOTy € MpemnojaBaTelbcKol JesTenbHocThio, CalipaH
KaOnpaxmaHoBHa 3aHMMajlach Hay4yHBIMHU HcciefoBaHUAMU. Eio m3naH psa peKoMeHanui,
UMEIOIMX BHeApeHdeckuil xapakrep st CeBepHbIX permoHoB KazaxcraHa, omyOJIMKOBaHO
nopsiaka 150 HaydHBIX TpyAOB, B TOM umciie 17 moHorpaduii, 10 yueOHbIX TocoOMit U yUeOHUKOB.

C.K. CyparanoBa sBnsuiack obnanareneM rpanta «/Iyummii mpenoaaBatens 2006 romay,
«Jlyummit npenogasatens 2011 roma», naypearom konkypca «Eypa3us makransimsl - 2008». Ona
Obula HarpaxJeHa HarpyAHbIM 3HaKoM MuHuctepcTBa oOpazoBanus PK «IloueTHblil paboTHUK
obpazoBanusi PK», rocymapcrBenHoit Harpagoii «10 kb1 AcTaHa», a TakKe OTMEUEHA PSIOM
MOYETHBIX TpamMoT MuHucTepcTBa 0OpazoBanus U Hayku PK.

C 2005 rona Caiipan KabapamanoBHa 3aBenoBana kadeapoir «Typuszm», B 2009 rony ero
Obl1a OTKpBITA MarucTparypa, a B 2010 rony ona otkpsuia PhD nokropanTypy o crennaibHOCTH
«Typusm». Ilox pykxoBoactBom C.K. CyparanoBoil moarotosieHsl 3 nokTopa u Ooinee 20
KaHIUJATOB OSKOHOMMUYECKHX HayK, CpeAM KOTOpPBIX S5 TMpenojaBaTeled 3KOHOMHYECKOIO
dakynpTeTa, a Takke Maructpanthl. Jlo mocnegnux aHeit Caitpan KaOapaxmaHoBHa coxpassiia
KOJIOCCAIbHYIO PabOTOCTIOCOOHOCTh. HecMoTpsi Ha CBOIO 3aHATOCTb, OHAa BCErJa OCTaBalach
BHUMATEJIbHBIM U OT3bIBUMBBIM YEJIOBEKOM IO OTHOIIEHUIO K CBOUM MHOTOYHCICHHBIM KOJJIEraM U
yueHnkaMm. OHa He 6os1ach MEHSATHCS, UATH B HOTY CO BPEMEHEM M, TIPH 3TOM, OCTaBajach BEpHOU
cebe, CBOEH ceMbe U IPY3bsM.

B nuue Caiipan KabapaxmanoBHBI MbI TOTepsiin Benukoro Yenoseka, pyra, Yaurens.

Boicmieit narpamoit C.K. CyparaHoBoil HaBcerjna OyneT HEMOKOJIEOWMBIM aBTOPHUTET ee
TPY/IOB, UCKPEHHSIS JTI000Bb M CBETJIAs MaMATh 3HABIIUX €€ JIIOeH.
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Dedicated to the memory of S.K.Suraganova

Great Person, Friend, Teacher

On October 7, 2016, at the 68th year of her life, Doctor
of Economics, Professor Suranova Sairan Kabdrakhmanovna
passed away.

For more than 30 years, Sairan Kabdrakhmanovna had
taught at higher educational institutions of the country. She
was a corresponding member of the Academy of Education
named after S. Altynsarin, an active member of the
International Academy of Science and Practice for Production
Organization of the Russian Federation.

Sairan Kabdrakhmanovna was one of the founders and
the permanent head of the Economics Faculty of the L.N.
Gumilyov Eurasian National University for ten years. Over
the years of work at the university, she was engaged in the
development of curricula and state educational standards in all
specialties, opened at the Faculty of Economics.

A true patriot and a prominent public person S.K.
Suraganova took an active part in many important projects.
Being a member of the working group of the Majilis at the Parliament of the RK, Sairan
Kabdrakhmanovna participated in the work of a number of commissions. Taking an active civil
position, S.K. Suraganova participated in the preparation of the draft law "On Amendments and
Additions to Certain Legislative Acts of the Republic of Kazakhstan on Employment Issues”. She
took an active part in the working groups of the Ministry of Labor and Social Protection of the
Republic of Kazakhstan, Ministry of Tourism and Sports of the RK, Ministry of Education and
Science of the Republic of Kazakhstan, Ministry of Agriculture of the Republic of Kazakhstan, was
a member of the commission for the nostrification of documents of higher and postgraduate
education of the Ministry of Education and Science of the Republic of Kazakhstan.

Combining administrative work with teaching, Sairan Kabdrakhmanovna was involved in
scientific research. She issued a number of recommendations that have an innovative character for
the Northern regions of Kazakhstan, published about 150 scientific works, including 17
monographs, 10 manuals and textbooks.

Suraganova S.K. was the holder of "The Best Teacher of 2006" grant, "The Best Teacher of
the Year 2011", laureate of the "Pride of Eurasia 2008". She was awarded a breastplate of the
Ministry of Education of the Republic of Kazakhstan "Honorary Worker of Education of the
Republic of Kazakhstan", the state award "10-th anniversary of Astana", and also was awarded with
a number of honorary letters of the Ministry of Education and Science of the Republic of
Kazakhstan.

Since 2005, Sairan Kabdramanovna headed the department "Tourism", in 2009 she opened a
master's degree, and in 2010 she opened PhD doctorate in the specialty "Tourism".

Under the leadership of SuraganovaS.K., 3 doctors and more than 20 candidates of economic
sciences were trained, including 5 teachers of the Economics Faculty, as well as graduates.

Until the last days Sayran Kabdrahmanovna retained tremendous performance. Despite her
busy schedule, she always remained attentive and sympathetic person in relation to her many
colleagues and students. She was not afraid to change, to keep up with the times and, at the same
time, remained true to herself, her family and friends.

With Sayran Kabdrahmanovna we have lost a great Person, Friend, Teacher.

The highest award for Suraganova will forever remain in unshakable authority of her works, a
sincere love and fond memories of people who knew her.




OSKOHOMHKH (TPAHCIOPT W JIOTUCTHKA, 3IPaBOOXpaHEHHE, 00pa30BaHUE, CEIbCKOE XO3SHCTBO U

QJIEKTPOHHAsE KoMMepuusi). TpeTbe HampaBieHHE — TOBBIIICHHE APPEKTUBHOCTH pabOThI
rOCOPraHOB, YETBEPTOE — MOArOTOBKa I T-crennanucros.
be3ycinoBHO, nm¢poBas HKOHOMHKA — OTO JIMIIb ABTOMAaTH3MPOBAHHOE YIIPABICHUE

SKOHOMUKOW peajpbHOW, IIOTOMY OrpOMHOE BHHUMaHHe Ha (GOpyME MEXPETHOHAIHLHOTO
COTPYJHHYECTBA OBLIO YAEJIEHO 00pa30BaHUIO, PA3BUTHUIO TYpU3Ma U IIPOMBILUIEHHON KOOIEpaluH,
3/IpaBOOXPAHEHUIO U TMOBBIIMICHUIO MPECTHXa padoyux MNpodeccHil, CTPOUTETBCTBY «YMHBIX»
rOpOJIOB U KEJIE3HOJAOPOXKHBIX Maructpaieil B pamkax lllenkoBoro myTw, 4TO AOJKHO JaTh
cuHepretuueckuii a3¢ ekt B pazsutuu EBpaszuiickoro corosa.

[udpoBuzamuss — 3T0 HE IENb, 3TO CPEACTBO JIOCTUKEHHUS aOCOIIOTHOTO MPEHMYILECTBA
HAIIero, KOTOpOoe JaeT riodanbHas KOHKYpeHIMs. be3 3Toro pasBurTas CTpaHa HE MOXKET >KUThb
HopMmanpHO.  LludpoBas  IKOHOMHKA  TOMOXKET  IOJYYUTh  PE3KUH  pOCT  MPHUOBLIH,
MIPOU3BOIUTENILHOCTD U KAITUTATU3AIHIO.

Jlureparypa:
1. TocynapcrBennas nporpamma "udpooit Kazaxcran-2020"
2. Tlocnanue Ilpesunenrta Pecyoimku Kazaxcran H.Ha3ap6aeBa napony Kaszaxcrana ot 10
suBapst 2018 roma «HoBble BO3MOXHOCTH DPa3BUTHS B YCIOBHSX YETBEPTOW IMPOMBINUICHHON
peBostrorny [ AnekTponHsiit pecypc]. URL: http://www.adilet.gov.kz

TRENDS IN FAMILY TOURISM
Assemzhar N.D.

L.N. Gumilyov Eurasian National University, Astana, Kazakhstan
E-mail: assemzhar-91@mail.ru

Family travel is predicted to grow at a faster rate than all other forms of leisure travel, partly
because it represents a way to reunite the family and for family members to spend time with each
other, away from the demands of work [1]. At the same time family tourism is phenomena shaped
by changes in demography and social structures which are slow moving. These include higher rates
of female participation in the labour market, higher divorce rates, rising and longer enrolment in
tertiary education, growing numbers of elderly people, more foreign-born members of the
population, and so forth. As a consequence of demographic changes, the concept of the family unit
might be in question. However from another perspective, family relations may in the future be
reconfigured on new, more sustainable foundations. We may increasingly see networks of loosely
connected family members from different marriages, partnerships and generations emerging, who
devise fresh approaches to cohesion and solidarity. Growing better-integrated ethnic communities
may help to instill more positive family values (old and new) into mainstream society. Children and
families form the closest and most important emotional bond in humans. This relationship is what
drives humanity and society, and as such the family is the centre of human activity [2]. Families
include single parents, blended families, involved fathers and same sex parentage. Families, like
other market segments, seek travel destinations that offer relaxation, novelty, outdoor activities and
arts and heritage sites. However, families are less likely than other segments to indulge in the local
culture. Seeking destinations for relaxation is the largest differentiator for families compared to
non-families in Australia, the UK and the USA, whereas, shopping was the top holiday activity for
families in China and Columbia [3]. Then there are families without children.

Family tourism is one of the most important sectors of the tourism industry around the world
and accounting for about 30 per cent of the leisure travel market [1]. Looking to the future, what are
the trends that will shape the future? This paper examines ten trends that the authors, who are
experts in the field, identify of importance and significance for the future.
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Longevity and smaller core families have led to the family becoming more vertical rather than
statically horizontal in form. Grandparents are enjoying more time with their grandchildren as they
live longer. Consider the following; in 1960 the life expectancy of a UK woman was 73 and the
mean age for giving birth was 27. Presently, the life expectancy for a woman is 81.9 and the age for
giving birth is increasingly in their 30s. Present day grandparents can expect to enjoy several more
years with their grandchildren than those of the 1960s [4]. The verticalisation of the family is
apparent through more grandparents becoming involved in caring for their grandchildren. Where
siblings within a larger family would have previously been responsible for baby — sitting duties,
grandparents in the vertical family are now taking their place. As Briggs points out the prominence
of these inter — generational relationships play a central role in the family network due to this
verticalisation. Indeed, as people live to a greater age and childcare becomes more expensive we
expect grandparents to continue to play an active role in their grandchildren’s life [5].

According to the World Bank, in 2010, more than 200 million people (or 3 per cent of the
world's population) lived outside their country of birth. Of these, two out every five immigrants had
moved from emerging and developing countries to developed countries. The growth in the number
of residents living abroad has been beneficial to travel and tourism as people tend to return home to
visit friends and family and vice versa. From the USA with 23 million foreigners to Saudi Arabia
where 30 per cent of residents are non-Saudis, there is no corner in the world that remains
untouched by migration.

As we can see from these European statistics, Europe is a place without migration boundaries.
As European Union citizens, people in the UK can take advantage of free movement and are
resettling, often in the preferred destinations of Spain and France. Indeed, the landscape of the UK
is changing as inbound migration has made London, for example, a melting pot of international
inhabitants from a multitude of countries, anywhere from Poland to Somalia. Simply put, people no
longer live next door to many of their family members.

Increasingly re-connection holidays across generations become a way for extended families to
spend valuable time together A survey in the USA by Trip Advisor reveals that 37 per cent of
respondents plan to take a multi-generational family trip in that year. Today, an estimated 75 per
cent of travellers plan their holiday around a milestone event such as a birthday, reunion, wedding
or anniversary, and even a holiday, to bring family members together. Several demographic trends
are behind this growth: migration, longevity and lower birth rates. Today most extended families
live geographically apart and increasing longevity has led to stronger multi-generational ties
combined with smaller families [6]. Fewer children in society mean they become more important
and the focus across generations. More baby boomers are becoming grandparents who are typically
healthier, mobile and want to spend quality, fun time with their grandchildren. The trend is that with
increased mobility inter-generational re-connection holidays allow geographically dispersed family
members to bond and create lasting memories. It, thus, achieves multiple goals.

The social benefits of tourism for its participants have been identified for some time within
family tourism as opportunities for bonding, communication and strengthening of relationships [7].
Holidays are often the only time the whole family spends together for an extended period without
the distractions of work and school. Holidays then are considered a symbolic time out of the normal
that warrants remembering and are used for generating social identities in family members.
Reconnecting social relations on holiday is behind the meaning of social capital construction here
which make a valuable part in the social identity formation. Photographic images capturing these
intimate and meaningful family interactions help in the creation of social identities through
producing rather than reflecting family life [8]. Family holidays then increasingly serve a purpose
of integrating people through tourism and can be seen as a social practice that involves social
capital formation and memory creation that becomes integral to social life.

The phenomenon known as helicopter parenting has become well and truly entrenched in the
US cultural lexicon. Appearing first in the 1990s, the term is used to describe how some parents
“hover” above the lives of their children, ready to swoop at a moment's notice to either intervene in
their child's interest or contribute to key life — decisions traditionally taken independently by the
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young adult [4]. From a business perspective, parents’ anxiousness means a level of reassurance,
particularly from sources that can relate first-hand experiences before they make the final decision.
Parents will search different channels for recommendations, for example from
www.tripadvisor.com or from friends and family. As the internet is an important source of
information, tour operators and travel agents need to host online forums (where consumers
exchange ideas and have a source of truthful information) and virtual tours of properties. All of this
provides parents with reassurance in making a decision.

Eager to grow up, today's children, like youngsters before them, are zealously trying to
emulate the consumer habits of those older than them. Businesses have been quick to recognise that
the growing distinction between children's ages is pronounced enough to warrant products and
services specifically focused on those tweens who are aspiring to become more like teenagers and
adults [4]. Children have always had specific consumer needs. The difference today compared with
earlier is perhaps that more and more products are targeting these tween needs from an earlier age.
Whether we think this a blameworthy development or whether children are just evolving faster than
before, something of a shrinking of childhood seems to have taken place. This phenomenon is often
referred to as “age compression” or “children growing older younger”. In the 1960s, childhood was
a distinct stage and it had been only roughly a decade since the world had discovered or invented
the “teenager”. Today, children seem to adopt the habits and attitudes of what has so far been
considered the teen domain at an earlier age than previously — hence the emergence of the “tween”
(preadolescence, that is, the stage between middle childhood and adolescence in human
development, in the range of 8-12 years old). There can be no doubt that the concepts of both
“childhood” and “youth” are being redefined and that, as consumers, today's kids are very different
and do not hesitate to use “pester power” if needed [9].

The tourism industry also requires better understandings of the complex purchasing decisions
as families are becoming more democratic and destination choice and holiday activities are
discussed among all family members, including children. However, children cannot be considered
as a homogenous group and age can be a big differentiator as toddlers have very different
requirements to teenagers. This should lead to more creative and innovative marketing campaigns
that engage the young tourists at their appropriate ages, especially as they are the next generation of
tourists. Investing into the travelling children of today then will shape the future of tourism. If the
tourism industry gets it right and minimises inconveniences and conflicts for families through better
planning, success will follow as the family market is economically substantial and predicted to
grow in the future. Increased life expectancy, shifting grandparent and parental roles and more
emphasis placed on fewer children will fuel that demand. While the focus on holiday is on
relaxation and engaging in novel family activities to create happy memories, it is just as important
to ensure children can have fun in safe environments while the rest of the family can pursue their
own interests. The future of family tourism then lies in capturing the diverse needs of children and
adults of different ages, from diverse ethnic backgrounds and with diverse family structures. The
trends then point towards increasing heterogeneity, fluidity and mobility in families who travel in
the future.
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OCOBEHHOCTH PA3ZBUTHUSA JETCKOI'O TYPU3MA B PECIIYBJIMKE KA3AXCTAH:
IMPOBJIEMbBI U ITIEPCIIEKTHUBbBI

Mpyxkamoea P.A., Encezenosa E.C.
Kazaxckuil yauBepcuTeT TeXHOJIOTUH 1 Ou3Heca, . Acrtana, Pecnyonuka Kazaxcran
E-mail: askar_rabiga@mail.ru

TypusMm B HacTosiliee BpeMsl 3aHUMAET OUYEHb BaXXHOE MECTO B JKU3HM Ka)KJOro 4eioBeka. B
3akoHe Pecniy6nnku Kaszaxcran «O TypuUCTCKON AEATENbHOCTHY» JJAHO TaKOE ONPEIEIEHUE: «TYPU3M
- IyTelecTBUe (PU3MUECKUX JIUL IPOJOJDKUTEIBHOCTBIO OT JBAJLIATH YEThIPEX YacoB 0 OJHOTO
roga au00 MEHbIIE JBaJLATH YETHIPEX 4YacoB, HO C HOYEBKOW B LENSIX, HE CBSI3aHHBIX C
OIJIAaYMBAEMOM JIeTENbHOCTBIO B CTpaHe (MECTe) BpEMEHHOT0 IpeObIBaHMsN| 1].

Tepmun Typusm nepsbeiM ynorpedun B. XKexkmo B 1830 r. CiioBo «Typu3M» NPOUCXOAUT OT
(bpaHIly3cKOro «toury, 4TO 3HAYUT IIPOTYIIKay.

bupxxakoB M.b. nmaér crnenyroiee ompenencHue: «TypU3M 3TO- OCOOBIA MacCOBBIM PO
IYTEIIECTBUI ¢ YETKO ONpe/IeleHHbIMU LENIIMU TYpHU3Ma, COBEPIIAEMbIX COOCTBEHHO TypHCTaMH,
TO €CTh JESTENIHOCTh CaMOro Typucrtay [2].

Kazaxcran — cTpaHa, KOTOpas MOXeT ObITh HHTEPECHA HE TOJIBKO B3POCIBIM TYpUCTaM, HO U
nersim. Co Bpemen CCCP B cTpaHe (QYHKIMOHHUpPYET CHCTEMa JAETCKUX Jiarepel, KOTOopble
IPUHUMAIOT IIKOJIBHUKOB BO BpeMs JIETHUX KaHUKYJ. 3a TOJAbl HE3aBUCHUMOCTHU TaKkKe ObUIM
IIOCTPOEHBI U HOBBIE IETCKHUE JIarepsi U COBPEMEHHBIE ITapKU aTTPAKIMOHOB.

OpavH U3 caMbIX MacCOBBIX BUAOB TypU3Ma - 3TO AETCKUI TypU3M, T. €. IIyTEIIECTBUS JETEH, B
T.4. IIKOJHHUKOB, B Bo3pacte oT 7 no 17 ner ¢ pa3nuuHeiMH LeisMHu. JleTckuil Typusm
MIPE/ICTaBIEH IKCKYPCUSAMHU JJisl Y4EOHBIX CTYAEHTOB, CHOPTUBHBIM TYpHU3MOM (BKJIIOYasi CIOPT U
TYPUCTUYECKHE COCTSI3aHMs), Y4eOHbIMM OOMEHaMH Ha JIOOUTENs, KpyramMHM MOYYUTEIbHBIX H
pa3BieKaTeNbHBIX MEPONPUATHI, NETCKUMHU JIarepsMU, a TAKKe Pa3IMUYHbIMM aHWMallMOHHBIMU
IIPEICTaBICHUSIMH.

JleTckuil TypusM — 3TO NPEKpPacHOE BPEMANPOBOXKIAECHHE BO BpPEMsl KaHHMKYJ B IIKOJE,
BBIXOJIHBIX WM Tpa3aHuKoB. KaxaoMmy peOEHKY OyIeT MHTEPECHO OTIPAaBUTHCA B HEOONbBIIOE
MyTELIECTBHUE, I/I€ OH CMOKET Y3HaTh U YBUJETh MHOT'O HOBOT'O M MHTEPECHOTO, TO3HAKOMUTHCS C
HOBBIMH JIFOAbMH, ITOJIyYUTh OTPOMHOE KOJIMYECTBO MOJIOKUTEIBHBIX IMOLIHH.

Kak KkomImiekcHOe COIMaIbHO-?KOHOMHUYECKOE TMOHITHE TYpU3M KIacCUPHUIUPYETCs IO
pPa3IMYHBIM KpUTEpUSM: IO IENsM IMyTEeIeCTBUH, 1Mo (opme oOpraHu3alu, MO KOJIUYECTBY
YYaCTHHUKOB, 110 BO3PACTHOMY ITOKA3aTEeNI0 U T.1.

MO’KHO BBIIEIUTH HECKOJIBKO OCHOBHBIX BUJIOB JIETCKO-IOHOILIECKOTO TypH3Ma (PUCYHOK 1).
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