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C.K. Cypazanosa ecke anyea apHanaobvl
¥Yasl Anam, loc, ¥cras

2016 xbpuiaelH 7 KapamacklHAa 68 JKacklHAA eMipJeH
SKOHOMHKA FBUIBIMBIHBIH JIOKTOpHI, mpodeccop CyparaHoBa
Caiipan KabpaxmMaHKBI3bI ©MIpJICH O3/IbI.

Caiipan KaOapaxmankeibl 30 KbUITAH aca KbUT ENJIIH
KOFapbl OKY OpBIHIApbIHAA MEAaroruKalblK  KbI3METIECH
aitHaNbICThI. bl.ANTBIHCAPUH aTBIHIAFBI OUTIM aKaJIeMUSCHIHBIH
KOPPECTIOHICHT —MYyIIIeci, Peceii denepalnsChIHbIH
XanplKapanblK  FBUIBIM ~ KOHE  NPAKTHKAIBIK  OHJIIPICTI
YHBIMIIACTBIPY aKaJEMHUSICBIHBIH MYIIIECI.

Caiipan Kabapaxmankpi3bl oH >xbut Ooiibl JI.H.['ymuen
aTelHAaFrbl  Eypa3sus  YITTBIK ~ YHHMBEPCHTETIHIH  HETI3iH
KaJIayIIbIChl KOHE JKETEeKIIici OoNbl. YHHBEPCUTETTE KYMBIC
icTey Ke3iHJe alllbUIFaH SKOHOMHKA (aKyIbTeTiHIH OapIibIK
MaMaHABIKTap OOWBIHIA OKY >KOCHapiiapbl MEH MEMJICKETTIK
O11iM Oepy cTaHIapTTapblH J31pJei.

C.K. CyparanoBa HarbI3 HATPUOT JKOHE ipi KOFAMJBIK
KaiipaTkep 00Ja OTBIPBIN, KONTEreH MaHbI3bI koOanapra KaTeicThl. KP Moxinic IlapaameHTiHIH
KYMBIC TOOBIHBIH MyIieci Ooxa oteipbin, Caiipan Kabmpaxmankp3bl Oipimama KOMHCCHsSIIAP
KYpaMbIH/a )KYMBIC icTell. bencenai azaMaTThIK TyFbIpbl aia oTeipsin, C.K.Cyparanosa
«XanpIKTBl €HOCKNEeH KaMTy cypakrtapel OoilibiHma Kaszakctan PecryOnuKkachlHBIH —KeOip
3aHHAMAJIBIK aKTUIEPiHE ©3TepicTep MEH KOChIMIIANap bl €HI13y Typalb» 3aHHAMAaHbI JalbIHAayFa
kKateicTel. KP eHOek jkoHe onmeymerTik Kopray Mummctpiiridin, KP Typusm xoHE cropt
Munuctpnirinig, KP Oumim  koHe FpulbiIM  MunucTpiirinii, KP aysin  mapyamibuibik
MUHUCTPIITIHIH KYMBIC TONTapbIHAa OelCeHIi KbhI3MET arkapael, KP OuLTiM jKOHE FBUIBIM
MUHUCTPIITIHIH JKOFaphl JKOHE JKOFapbl OKY OpHBIHaH KeWiHri OuriM Oepy KyKaTTapblH
HOCTpaduKkanusyiay O0HWbIHIIIA KOMUCCHUSI MYIII€Ci OOJIIBI.

Caitpan  KabnpaxmaHKbBI3bl OKIMIIUIIK KBI3METTI OKBITYIIBUIBIK KBI3METIIEH Oipre arkapa
OTBIPBIN, FBUIBIMU 3epTTeynep nae kyprizai. On KazakcranusiH CONTYCTIK aiiMakTapblHa ToOH,
EHTI3y cumaTTarbl OipHele YChIHbICTap kacajbl, 150 -Te TapTa FRUIBIMU €HOEKTEp1, COHBIH 1IIIHIE
17 monorpadus, 10 oKy Kypaibl MEH OKYJIBIKTAPhI IIBIFAPBLIIBL.

C.K. CyparanoBa «2006 >xput1ablH Y 31K OKBITYIIBICED, «2011 ®KbUTABIH Y 311K OKBITYIIBICHD)
rpaHTTapbIHbIH Herepi, «Eypaszus makranbibi-2008» KOHKYpPCHIHBIH Jaypeatbl 0onasl. KP Gimim
Munuctpairidig «KP 6inim 6epynin Kypmerti kbi3MeTkepi» Tec OenriciMeH, «Actanara 10 bl
MEMJIEKETTIK MapanaTbIMeH, coll cusiKThl KP 611iM %oHe FhIIbIM MUHMCTPIIITIHIH OipHerie KypMeT
rpaMoTaJlapbIMEH HArpaTTasIbl.

2005 oxpuigan  Oacran  «Typusm» kadenpacblHa KETeKMIUIIK eTTi, oa «Typuzm»
MaMaHJbIFBIHBIH MarucTparypacsit (2009 xk.) sxone PhD noxtopantypacsid (2010 3x.) amiTsl.

C.K. CyparaHoBaHBIH KETEKIILTITIMEH 3 FBUIBIM JOKTOpHI oHe 20 aca FBUIBIM
KaHIUAATTaphl  JaWbIHIANABI, OHBIH  5-1 OKOHOMHKA  (aKydbTETiHIH  OKBITYHIBLIAPHI,
MaruCTPaHTTAPHI.

Caiipan  KabnpaxmaHKBI3bl ©MIpiHIH COHFBI KYHIHE JEHIH KOFaphl KYMBICKAOUICTTUIITIH
caktagpl. JKyMBICOACTBUIBIFBIHA KapaMmaid OJ 9p YyaKbITTa ©3 YKbIMBbIHA KOHE CTYACHTTEpiHE
BIKBUTACTHI, KOMEK KOJIBIH YChIHA O11eTiH afgam 0omaTeiH. O enTyakbITTa ©3repiCTeH KOPHIKIMANTHIH,
Op yakbITTa 3aMaH TallaDbIHA Ccail >KaHAIBIKTHI KaOBUIIAUTBIH, ©3 0TOACHI, TYBICTAPBl MEH JOCTaphI
apacwIHa Oeen i TysiFra 6oma O1l.

bi3 Caiipan Kabapaxmanke3siH ¥ bl Anam, [loc, ¥cras peTinae TaHUMBI3.

C.K. CyparaHoBaHBIH >KOFapbl Maparnarhbl peTiH/e- OHBIH €HOCKTEpiHIH Oe/eii, OHbl TAHUTHIH
aaMapIbiH Maxab0aThIMEH XKOHE OHBI KbLIbI 1€0130€H ecKe anysbl Aeyre 00Jabl.
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Hamamu C.K. Cypazcanogoii noceswaemcs
Beaunkuii Yenosek, JApyr, Yunrteiab

7 okts6ps 2016 roma Ha 68-M romy KWU3HH yILIa U3
KHU3HH JOKTOpP SKOHOMHYECKUX Hayk, mpodeccop Cyparanoa
Caiipan KabnpaxmaHoBHa.

Bbonee 30 nmer Caiipan KabapaxmaHOBHA OCYIIECTBIISIIA
MeIarOrMYECKYl0  AEATENbHOCTh B BBICHIMX  Y4EOHBIX
3aBEJICHUSAX CTpaHbl. JSIBisnach YJIEHOM-KOPPECHOHJIEHTOM
AxaneMun oOpa3zoBaHus HM. bl. AJTbIHCapHHA,
JEHCTBUTEIIbHBIM 4JIEHOM MeEXIyHapOJHOM aKaAeMuu HayKu
U TPaKTUKU OpraHM3alMu  Ipou3BoAcTBa  Poccuiickoit
denepauuu.

Caiipan KabnpaxmanoBHa ObUTa OJTHUM W3 OCHOBATelei
1 OECCMEHHBIM PYKOBOJIUTENIEM SKOHOMUYECKOTO (aKyIbTeTa
EHY um. JI.H. I'ymuneBa Ha OpOTSKEHUU JECATH JET. 3a TObI
paboThl B YHHBEpPCHTETE OCYHIECTBISUIA JAEATEIBHOCTH IIO
pa3paboTke  y4yeOHBIX  IUIAaHOB M TOCYJApCTBEHHBIX
00pa3oBaTEeNbHBIX CTAHIAPTOB 110 BCEM CIEIUATBHOCTSIM,
OTKPBITBIM Ha S5KOHOMUYECKOM (paKynbTeTe.

Hacrosimuii marpuotr u kpymsblid obmectBenHbid aesrens C.K. CyparanoBa mpuHHMama
aKTUBHOE Y4YacTHE BO MHOTHX BaXXHbIX IpoekTax. byayum uieHom paboueil rpymnmbsl Maxumuca
[TapnamenTa PK, Caiipan KabnpaxmaHoBHa BXOAMJIa B COCTaB psijila KOMHCCHI. 3aHUMasi aKTUBHYIO
rpaxzaanckyro nosunuio, C.K. CyparaHoBa ywacTBoBaja B IOATOTOBKE 3aKOHOMpoekTa «O
BHECCHUHU U3MEHEHUH U JIOTIOJIHEHH B HEKOTOPbIE 3aKOHOJaTeIbHbBIE akThl PecrryOmuku Kasaxcran
[0 BOMNpOCaM 3aHATOCTH HaceleHus». [IpuHMMana akTUBHOE ywyacThe B pabouyMx TIpynmnax
MunucrepcrBa Tpyna u couuanbHo 3amutel PK, MunucrepctBa Typusma u cnopra PK,
MunucrepctBa obpasoBanus U Hayku PK, Munucrepcra cenbckoro xozsiictBa PK, sBisnach
YWIEHOM KOMHMCCHM 10 HOCTPU(UKALKU JOKYMEHTOB BBICHIETO M IOCIEBY30BCKOTO OOpa30BaHMUS
MOH PK.

CoBmeniasi aJIMUHUCTPAaTHBHYIO DPabOTy € MpemnojaBaTelbcKol JesTenbHocThio, CalipaH
KaOnpaxmaHoBHa 3aHMMajlach Hay4yHBIMHU HcciefoBaHUAMU. Eio m3naH psa peKoMeHanui,
UMEIOIMX BHeApeHdeckuil xapakrep st CeBepHbIX permoHoB KazaxcraHa, omyOJIMKOBaHO
nopsiaka 150 HaydHBIX TpyAOB, B TOM umciie 17 moHorpaduii, 10 yueOHbIX TocoOMit U yUeOHUKOB.

C.K. CyparanoBa sBnsuiack obnanareneM rpanta «/Iyummii mpenoaaBatens 2006 romay,
«Jlyummit npenogasatens 2011 roma», naypearom konkypca «Eypa3us makransimsl - 2008». Ona
Obula HarpaxJeHa HarpyAHbIM 3HaKoM MuHuctepcTBa oOpazoBanus PK «IloueTHblil paboTHUK
obpazoBanusi PK», rocymapcrBenHoit Harpagoii «10 kb1 AcTaHa», a TakKe OTMEUEHA PSIOM
MOYETHBIX TpamMoT MuHucTepcTBa 0OpazoBanus U Hayku PK.

C 2005 rona Caiipan KabapamanoBHa 3aBenoBana kadeapoir «Typuszm», B 2009 rony ero
Obl1a OTKpBITA MarucTparypa, a B 2010 rony ona otkpsuia PhD nokropanTypy o crennaibHOCTH
«Typusm». Ilox pykxoBoactBom C.K. CyparanoBoil moarotosieHsl 3 nokTopa u Ooinee 20
KaHIUJATOB OSKOHOMMUYECKHX HayK, CpeAM KOTOpPBIX S5 TMpenojaBaTeled 3KOHOMHYECKOIO
dakynpTeTa, a Takke Maructpanthl. Jlo mocnegnux aHeit Caitpan KaOapaxmaHoBHa coxpassiia
KOJIOCCAIbHYIO PabOTOCTIOCOOHOCTh. HecMoTpsi Ha CBOIO 3aHATOCTb, OHAa BCErJa OCTaBalach
BHUMATEJIbHBIM U OT3bIBUMBBIM YEJIOBEKOM IO OTHOIIEHUIO K CBOUM MHOTOYHCICHHBIM KOJJIEraM U
yueHnkaMm. OHa He 6os1ach MEHSATHCS, UATH B HOTY CO BPEMEHEM M, TIPH 3TOM, OCTaBajach BEpHOU
cebe, CBOEH ceMbe U IPY3bsM.

B nuue Caiipan KabapaxmanoBHBI MbI TOTepsiin Benukoro Yenoseka, pyra, Yaurens.

Boicmieit narpamoit C.K. CyparaHoBoil HaBcerjna OyneT HEMOKOJIEOWMBIM aBTOPHUTET ee
TPY/IOB, UCKPEHHSIS JTI000Bb M CBETJIAs MaMATh 3HABIIUX €€ JIIOeH.
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Dedicated to the memory of S.K.Suraganova

Great Person, Friend, Teacher

On October 7, 2016, at the 68th year of her life, Doctor
of Economics, Professor Suranova Sairan Kabdrakhmanovna
passed away.

For more than 30 years, Sairan Kabdrakhmanovna had
taught at higher educational institutions of the country. She
was a corresponding member of the Academy of Education
named after S. Altynsarin, an active member of the
International Academy of Science and Practice for Production
Organization of the Russian Federation.

Sairan Kabdrakhmanovna was one of the founders and
the permanent head of the Economics Faculty of the L.N.
Gumilyov Eurasian National University for ten years. Over
the years of work at the university, she was engaged in the
development of curricula and state educational standards in all
specialties, opened at the Faculty of Economics.

A true patriot and a prominent public person S.K.
Suraganova took an active part in many important projects.
Being a member of the working group of the Majilis at the Parliament of the RK, Sairan
Kabdrakhmanovna participated in the work of a number of commissions. Taking an active civil
position, S.K. Suraganova participated in the preparation of the draft law "On Amendments and
Additions to Certain Legislative Acts of the Republic of Kazakhstan on Employment Issues”. She
took an active part in the working groups of the Ministry of Labor and Social Protection of the
Republic of Kazakhstan, Ministry of Tourism and Sports of the RK, Ministry of Education and
Science of the Republic of Kazakhstan, Ministry of Agriculture of the Republic of Kazakhstan, was
a member of the commission for the nostrification of documents of higher and postgraduate
education of the Ministry of Education and Science of the Republic of Kazakhstan.

Combining administrative work with teaching, Sairan Kabdrakhmanovna was involved in
scientific research. She issued a number of recommendations that have an innovative character for
the Northern regions of Kazakhstan, published about 150 scientific works, including 17
monographs, 10 manuals and textbooks.

Suraganova S.K. was the holder of "The Best Teacher of 2006" grant, "The Best Teacher of
the Year 2011", laureate of the "Pride of Eurasia 2008". She was awarded a breastplate of the
Ministry of Education of the Republic of Kazakhstan "Honorary Worker of Education of the
Republic of Kazakhstan", the state award "10-th anniversary of Astana", and also was awarded with
a number of honorary letters of the Ministry of Education and Science of the Republic of
Kazakhstan.

Since 2005, Sairan Kabdramanovna headed the department "Tourism", in 2009 she opened a
master's degree, and in 2010 she opened PhD doctorate in the specialty "Tourism".

Under the leadership of SuraganovaS.K., 3 doctors and more than 20 candidates of economic
sciences were trained, including 5 teachers of the Economics Faculty, as well as graduates.

Until the last days Sayran Kabdrahmanovna retained tremendous performance. Despite her
busy schedule, she always remained attentive and sympathetic person in relation to her many
colleagues and students. She was not afraid to change, to keep up with the times and, at the same
time, remained true to herself, her family and friends.

With Sayran Kabdrahmanovna we have lost a great Person, Friend, Teacher.

The highest award for Suraganova will forever remain in unshakable authority of her works, a
sincere love and fond memories of people who knew her.




providing a competitive advantage of the enterprise in the market with respect to competitors. The
general competitive matrix is one of the competitive positions of the enterprise. According to the
general competitive matrix of Porter, the competitive advantage of an enterprise on the market can
be provided in three main ways. Product leadership is based on the policy of differentiation of
goods (creating value for buyers). The main attention is paid to improving the goods, giving them
greater consumer utility, developing branded products, design, service and warranty service, and
creating an attractive image. The combination of high utility and high price forms the “market
power” of the product. It protects the enterprise from competitors, ensures the stability of the
situation on the market. Price leadership is provided on the basis of the ability of the enterprise to
reduce the costs of production (it creates value for the producer). Particular attention is paid to
investment stability, standardized goods, strict cost management, cost control. Cost reduction is
based on the use of the “experience curve”. Leadership in the niche is associated with focusing
product or price advantage in a narrow segment of the market, not covering the entire market. Such
leadership is most often used by small businesses [3].

Originating in the production sector, marketing for a long time did not find appropriate
application in the tourism industry. However, increased competition, commercialization of tourism
activities led to the need for early implementation of the main elements of marketing in the practice
of the tourist enterprise. However, tourism has certain features related to the nature of the services
provided, forms of sales and so on. In order to really use marketing as a reliable tool for achieving
success in the market, the specialists of tourist enterprises need to master its methodology and the
ability to apply it depending on the specific situation. Strategic choice should be based on a clear
concept of the development of the organization, and the wording itself is unambiguous and clear,
the chosen strategy for a long time limits the freedom of management and has a profound impact on
all decisions made by it. In practice, firms do not limit their choice to any one strategy. Most often,
the company's strategy is a combination of several strategies, focused on the company's priority
objectives. Such a combined strategy determines the priority of tasks in terms of their importance.
Implementation of the strategy means making an impact in the actions of the company, translating
the strategic plan into reality and achieving the desired results.

References:
1. Kotler F. Fundamentals of Marketing: Per. with Eng, M.: Progress. 2001, 647 p.
2. Popova R. Marketing, advertising and information in tourism. - M. 1997, 160 p.
3. Borisov Yu.N. Marketing in Tourism - M. 1996, 218 p.
4. Zapesotsky A.S. Strategic marketing in tourism: Theory and practice - M. 2003, 352 p.

TEHAEHIUY B PASBUTHY LIA®POBOI'O MAPKETHHI'A TYPUCTCKHX
JNECTAHALIWIT

Hacanébekosa C.T.
EBpasuiickuii HanroHanbHbl yHUBepcuteT uM. JI.H. I'ymunesa
e-mail: samalkz83.sn@gmail.com

B mnocnennee Bpems 1M(POBOH MapKETHHI MPUHHUMAeT Bce OOJBIIYIO JOMI0 OOIei
MapKETHHTOBOW JESITETPHOCTH W CTaJl HEOThEMJIEMOW YacThIO CETOAHSIIHEH KOHIICTIIIUT
MapKeTuHTa. B opuIManbHbIX JaHHBIX [TOKa3aHO, YTO Ha HU(POBOI MAPKETHHT BBIIENAETCS MOUYTH
1/3 Bcero mapketuHrooro Oromxkera [1]. B To ke Bpems TeHOEHIMS pOCTa WHBECTHIMI B
U(ppPOBO MApKETHHI SBISETCS ECTECTBEHHOM U3-32 XapaKTepUCTUK COBPEMEHHBIX Meaua.
Crparernn 1MQpPOBOr0 MapKETWHTa MPEIIOoIaraloT BBIOOP IMOAXOISIMIAX CPEACTB IUPPOBOTO
MapKeTUHTa yepe3 OJ1H U3 HU(POBIX KaHANOB [2, ¢.40]. HekoTophle U3 XapakTepUCTUK OTHOCSATCS
K TPHUCTIOCOOISIEMOCTH, CBOOOJE BHIOOpA, YIPABJICHHUIO IOJIH30BATENISIMH, dKOHOMHH 3aTpaTr H,
caMmoe IJIaBHO€, HHTEPaKTUBHOCTU. LI poBOit MapKeTHHT ONMpaeTcs Ha UHTEPHET-TEXHOIOTUU U
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npocThie QYHKIUHU UG POBOTO OKPYKEHHUS, HO BCE aBTOPHI MOAUYEPKUBAIOT HHTEPAKTUBHOCTh KaK
KITIOYEBYIO XapaKTEPUCTUKY.

Steuer (1992) npencraBuil MO UHTEPAKTUBHOCTH, HAIIPABICHHYIO Ha TEJICTIPUCYTCTBHE,
T. €. ONBIT NPHUCYTCTBHS B cCpele C IOMOIIbI0 cpedbl cBsizu. Telepresence oOTHOCHTCS K
OIIOCPEIOBAHHOMY BOCIIPUSITHIO OKPYKAIOIIEeH Cpe/ibl, KOTOPOE MOXKHO YBUIETh B BUPTYaIbHOU
peanbHOCTH. Mojenb mpeacTaBisieT co0oil mepexoa OT OJHOMEPHOTO K JBYMEPHOMY HOHSTHIO
MHTEPAKTUBHOCTH, B KOTOPOM OH HMMEET Pa3BUTYIO ABYMEPHYIO MATpHILy, KOTOpass OTHOCHUTCS K
SPKOCTU WIIM «CIIOCOOHOCTH TEXHOJIOTHH CO3/1aBaTh CEHCOPHO-0OTaTyI0 OMOCPEIOBAHHYIO CPEIy»
U WHTEPAaKTHUBHOCTH, KOTOpasi OTHOCUTCS K CTEMEHH KOTOPBIE MOJIb30BATEIN MYJIbTHUMEINa MOTYT
y4acTBOBaTh B M3MEHEHUH (DOPMBI WM COJEpKaHUsl BOCIpHHUMaeMoi cpensl [3]. Crenuanuctsl
TOol mpodeccun KiraccuGUUUPYIOT HHTEPAaKTHUBHOCTh HECKONbKMMH crocobamu. Ha ocHoBe
MOTOKa COOOIIEHUH MHTEPAaKTUBHOCTh MOXKET OBITh KJIACCH(PHUIMPOBAaHA KaK: IBYCTOPOHHSS
HEUHTEPAKTUBHAS CBA3b, PEAKTHUBHAS KOMMYHHKAIUs, KBa3U-UHTEPAKTUBHAS CBSI3b U MOJHOCTHIO
UHTEepakTHBHAs cBs3b [4]. ABTopsl Bordewijk m Kaam BocnmpuHMMAalOT MHTEPaKTHBHOCTH 4epes
JIBYXMEPHYIO MOJEJIb C BOCEMBIO KOHTPOJIbHBIMH HCTOYHHUKAMHU HH(QOpPMALMM U KOHTPOJIEM
BpeMeHH U BbIOOpoM mpenmera [5]. Momens I'epma Obuta mpeacraBieHa B 1995 romy w
MHOTOMEpHA MO CBOMM XapaKTEepPHCTUKaM, pa3Mepbl 3TOW MOJENH BKIIOYAIOT B ce0s: ypOBEHb
JOCTYITHBIX BO3MOXKHOCTEH, YPOBEHb BO3MOXKHBIX MOAM(DUKALNI, KOIMYECTBEHHOE KOJIUYECTBO
JOCTYIHBIX BO3MOKHOCTEH M MOIU(DUKALUNA U YPOBEHb JTMHEHHOCTH U HEJTMHEHHOCTH. ABTOp JaeT
OIPOOHYIO CTPYKTYPY KaXKJOr0 U3MEPEHUS Ha HECKOJIBKUX YPOBHSX.

Bonee coBpemeHHblE MoOnenu, pa3paboTaHHBIE MOJ BiIUsSHHEM VHTEepHETa, MOSBHINCH B
Havase Beka. [lepBoil criennann3upoBaHHONW MOJENbI0 KUOEP-WHTEPAKTUBHOCTH SIBIISIETCSI MOZEIH
aBTopa McMillan, pa3paboTraHHas Ha OCHOBE HW3MEpPEHUI: HaIpaBlieHWE KOMMYHHKAIUU U
KOHTpOJIb Haja mpoueccoM [6]. Jlpyrue aBTOpbl YKa3plBalOT Ha TO, YTO HMHTEPAKTUBHOCTH
3aKJII0YaeTCsl B TMpollecce WIM XapaKTepUCTHKaX MeAunakoMMyHuKanui. OCHOBBIBasCh Ha
ompeneneHuu, Massey and Levy mnpoBenu wHccleIoBaHHE 10 HATUYHIO HWHTCPAKTUBHBIX
O0COOCHHOCTEH CalTOB, TaKUX KaK CCHUIKH SJEKTPOHHOW MOYTHI, (POPMBI KOMMEHTApPUEB, YaThl,
MIOMCKOBBIE CHUCTEMBI, PETHCTpPAlMOHHBIE (OPMBI, OHJIAH-3aKa3, WIPbl, aHKETHI W T. JA. Bce
UCCIIeIOBaTeNu 3TUX (QYHKIMK padoTaqu B MPEANOJIOKEHUH, YTO 4eM OOJbIIe ATHX (YHKIHMA
oOHapyKeHO B BeO-CBsA3M, TeM 00Jiee MHTEPAKTUBHBIM MOXKET ObITh cooOmieHne. OyHKIUNU MOXKHO
pa3fenuTh Ha Te, KOTOpble OOJerdaroT JABYCTOPOHHIOIO CBSi3b, M T€, KOTOpBIE MO3BOJSIOT
KOHTPOJIUPOBATh CBs3b. [1OCKOIBKY, 1O MHEHUIO HEKOTOPHIX aBTOPOB, CyiiecTByeT Oomee 20
KOMMYHHMKAITMOHHBIX CTPaTerwii, U MOCKOJIbKY B 3TH COBPEMEHHBIE BpeMeHa IH(POBbIC KaHAIBI
Pa3MHOKAIOTCs, BBIOOp HamOoJiee TMOAXOAIICH CTpAaTeTMd CTAaHOBUTCS BCe 0o0Jiee CIIOKHBIM.
YroObl cOCPEOTOUUTHCS TOJBKO HA TEX 3JEMEHTaX CTpaTerduH, KOTOpbIE SBIAIOTCA HauOolee
BOKHBIMU 11  HMX TMOTpeOWTeNel, KOMNaHuUU OyayT wurparb 0Oojiee BaXHYH pOJb B
MHTEPaKTUBHOCTH NpU BBIOOpE 000ro MpeaMmera WM JAEHCTBMM B MapKeTHHre. BHeapeHue
MHTEPAKTUBHBIX (YHKIMH B YETHIPE pa3a yBEIUYMBAET peasM3allMi0 MHOXECTBA 33JaHHBIX LIeJeH
M0 CPaBHEHHUIO C BeO-caliTaMu, TJ€ HET MHTEPAKTUBHBIX (PYHKIMA, U YBEIMYUBAET KOJIHYECTBO
BOBJICUEHHBIX ToJib30Barene. CorinacHO BBOAHBIM OCOOCHHOCTSM HOBBIX TEXHOJOTMH H
U(pPOBOro MapKEeTUHIa, HEOOXOJUMO 00paTUTh 0c000€ BHUMAaHHE HAa OYEBU/IHBIE NMPEHMYILECTBA
TEXHOJIOTUI B OpeHIMHre B KauyecTBE TYPUCTUYECKOTo MpojaykTa. Jl0OGaBISIIOTCS HECKOIBKO
BaXHBIX MOMEHTOB B OpeHJAMHI€ M TYpPUCTHYECKOM MpOAYyKTe AecTuHanuid. CeromHsiiHue
MOTpeOUTENU KUBYT B OOIIECTBE, HACHIILIEHHOM KOMMYHUKAlMEW, I7e WHQOpMalus JOCTYyIHA
€KEYaCTHO MJIM JIaXke yalle. B cOOTBETCTBUU ¢ 3THM JIIOJH YK€ Hadalld CO3/1aBaTh CBOU 3all[UTHbIC
MEXaHHU3MBbI, KOTOpbIE TMO3BOJIAT UM HAWTH CBOM MyTh yepe3 xaoc MH@opmanuu. MHpopmarms,
KOTOpasi MpHBJIEKAeT MX BHUMaHUE, JOJDKHA OBITh B (DOpME MPOCTHIX U KOHIIEHTPUPOBAHHBIX
coobmenuit. [TmaTtdhopma 11 TO3UITMOHUPOBAHUS JTIOO0TO OpeHAa Ao KHA 00paTUTh BHUMaHHUE Ha
OCHOBHBIE  THIIBI  COOONIEHHWH,  KOTOpbIE  JIOCTABJSAIOTCS  LI€JIEBOMY  IMOTPEOUTEINIO
(HEIBYCMBICIIEHHOCTh, MPOCTOTA, HArJIsSAHOCTh, MH(OpPMATUBHOCTH). Bes cucrema OpeHauHra u
MO3UIIMOHUPOBAHHMSI JOJKHA OBITh YETKOW, KaK C TOUYKHU 3PEHUS CBSI3U C IIETIEBBIM PHIHKOM, TaK U C
TOYKH 3PEHUs YETKOTO MOJAYEPKUBAHUSA KOHKYPEHTHOTO MPEUMYIIECTBA, KOTOPOE JOJIKHO OBITh
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JIETKO BUJUMBIM JUIsl OBICTPOrO 3anioMHUHaHMs norpeduteneM. CorinacoBaHHOCTh U HACTOMUMBOCTh
HEOOXOAWMBI Uil TepeAayd OCHOBHOW wuaen Openpa. Eciam OpeHp sBIsSieTCS TYpUCTHUECKOU
JleCTUHALMEN, YHUKAJIbHBIA apryMEHT Ha3HAYEeHUs JI0JKEH OCHOBBIBATHCS HA HCTUHHBIX 3HAYEHUSX
MECTHOCTH, KOTOpBIE SIBJIFOTCSI OTHPAaBHOM TOYKOW JI CO3/1aHHS MOTHBHUPYIOILErO, YECTHOTO,
KOMMYHHUKAI[HOHHOI'O IPOCTOrO0 M JIETKO Y3HaBAaeMOI'0 MPEUMYIIECTBA s MO3ULIUOHUPOBAHMS
JECTUHALMM Ha TYPUCTHUYECKOM pbIHKE. PDasbl IUIAHUPOBAHMSI CTPATETMU MO3ULMOHHUPOBAHUSA
JOJKHBI BKJIIOYATh J€TalbHOE BBEICHUE B JACHCTBUE MApKETMHIOBBIX MHBECTUIUM, B TOM 4HUCIIE
3aIlJJAaHUPOBAaHHBIE 337aul, MPOEKTHl U MEPONPUATUS HA 3Talle pean3alvi, HEOOXOAUMBIE IUIs
JOCTIDKEHHMsT LieneBoil mno3unuu. Bech nporecc NO3MLIMOHUPOBAHUS JOJDKEH ONPEAETISAThCS
COYETaHHEM >KETaeMbIX XapaKTEPUCTHK LEJIEeBOH TPYINIbl MOTpeOUTeNed M TEKyIleH MO3UINU
IIYHKTA Ha3HAUY€HMs B OTHOLIEHUHU CIPOCA U MPEUIOKEHUS] KOHKYpeHIUH. C IOMOLIbIO 3TUX 11aroBs
OMpENENSETCS COOTBETCTBYIOUIUN YPOBEHb CTPATETHMYECKUX JIEUCTBHM, HEOOXOAUMBIX IS
JOCTIDKEHHS JKeTaeMoM mo3uuuu. BakHble pa3iauuus MEXIy JIeCTHMHAUUSAMM M JApYrMMHU
TYPUCTUYECKHMMU TPOAYKTaMU 3aKIIOYAIOTCS B TOM, 4YTO OpeH]I OCHOBaH Ha CO3/JIaHUHU
OJHOPOJHOIO MpPOJYKTa, KOTOPOMY HaJuIeXaluM oOpa3oM MpeloCTaBseTCs L€HAa U METOJ
pacrpoCTpaHeHHs U MPOJBMXKEHUS IO OTHOIICHHUIO K OTPEAEICHHBIM CErMEeHTaM pbiHKa. TeliSman-
KoSuta (2011) ynomMuHaeT o pyHKUUAX, KOTOPbIE BBHIIOJIHIIOTCS B MPOLIECCE JOCTAaBKU TOBApPOB U
yCIyT 3aKa3yrkam: HHQOpMUpOBaHHE, OOIIEHUE, Al TallHs, IPOIBIKEHHE, BeICHHIE ITEPETOBOPOB,
IpeJocTaBleHue, (UHAHCHUPOBAaHWE W  HpUHATHE pUCKOB [7]. OOBIYHBIMM  KaHaJlaMH
pacnpocTpaHeHUs]  TYpUCTHUECKUX  IPOAYKTOB  SIBISIOTCA  TYpPUCTUYECKHE  areHTCTBA,
TypOIIEepaToOphl, CHELUATUCTBI, NPEACTAaBUTENH, KOHCOPILMYMBI U CHCTEMbl OpOHHPOBAHUS,
riiodanpHble cuctemsl pactpenenenus (GDS) u MuarepHer.

Ocoboe 3HadyeHHWe NpUOOpeTaroT MapKeTHHIOBbIe opraHu3anuu aectuHuHanmii (DMO
destination marketing organization) u uX Be0-CaliThl U BOT HEKOTOpPHIC M3 CPEACTB COBPEMEHHBIX
TEXHOJIOTUH, HEOOXOMUMBIX JJIsi KOMMYHHMKAIMd M CO3JHHMS YETKOro COOOIIEHUE LeJIeBOM
ayJIUTOpUH: BeO CalThI (MX JIOCTYMHOCTh, YI0OCTBO HAaBUTAllUM U MHTEPAKTUBHOCTH); BEO-TOMEHBI
(koTOpble JOJKHBI OBITh YETKMMH UM JIETKOJOCTYIHBIMH, 4YTOObI OBITH BUIUMBIMH U
OTIUYHUTEIHLHBIMU; BEIOOP 0OJIACTH - 3TO cTpaTernyecKkas mpoodiieMa, KOTOPYI0 HeOOXOIUMO peliaTh
C TOYKHM 3pEHHs JOJIFOCPOYHOM INEpCleKTUBBI, M30eras KpaTKOCpOYHBIX KomrmpomuccoB); SEO
(onmTuMU3alLMs MOMCKOBOM CHUCTEMBI, KOTOpasi 00ECIIeYMBAET CUCTEMY YIPABICHUS KOHTEHTOM H
apXUTEeKTypy BeO-uH(poOpMalMM, KOTOpas TO3BOJSIET BHUAETh JKENAaeMbli  KOHTEHT U
ONTUMU3UPOBATh IIeJieBble (pa3bl, CBSI3aHHBIE C JKellaeMOoW WACHTH(UKaIKel), 1uudpoBoit
MapKEeTUHT (KOTOpBIA SBIISIETCS TNEPCOHATU3UPOBAHHBIM, HO W CaMbIM JEUIeBBIM (opMaToM
MapKETHUHIOBOM KaMIaHWH); MOOMJIbHBIM MapKETUHT (OTHOCUTCS K cMapTdoHaMm, IJIaHIIEeTaM U T.
1. U TIO3BOJIAET OYEHb BBICOKYIO MHTEPAaKTUBHOCTH MOCPEJICTBOM pPa3paOOTKU MPHIOKEHUHA IS
TYpPUCTOB); YIPaBJIE€HUE COLMAIBHBIMU CETSIMU U Apyrue [8].

MupoBoif pBIHOK Typu3Ma Bce OOJIbIIEe MEperyieTaeTcss € pa3iMYHBIMU PEKJIAMHBIMU
MEPOIPUATUSIMH TI0 Pa3MELIEHUI0 TYPUCTCKUX NPOAYKTOB. OTa Oopbba BKIOYaeT B cels
BCEMUPHBIE TYpPUCTHYECKHE areHTCTBA W HAlMOHAJIBHBIE OpaHU3alUU IO TYpPU3MY, KOTOpPbIE
UTpalOT poJib KOMMYHHUKAaTOpa M CTPEMSITCS CO3[aTh JKEIaeMOE BOCHPUSTHE M aCCOLUUATHUBHYIO
KapTUHY B CO3HAHUU MTOTPEOUTENS.

bnaronaps OpeHOMHTY OHHU CTpeMSTCA JOCTUYb YHHKAJIBHOTO PBIHOYHOTO TPU3HAHUSA
TYPUCTUYECKOTO MPOayKTa. BaskHble paznuuns Mexay AECTUHALUSIMU U APYTUMHU TYPUCTHUECKUMU
NPOAYKTAMM 3aKJIIOYAIOTCd B TOM, YTO OpEH/J OCHOBaH Ha CO3JIaHUHM OJHOPOJHOIO MPOAYKTa,
KOTOPBIM JOKHBIM 00pa3oM IMOJIy4aeT CBOIO LEHY, MPAaBUILHO PACIPEAEseTcsl U peKIaMUupyeTcs
B OTHOLIEHHMH ONPEEIIEHHBIX CETMEHTOB PHIHKA.
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KOHBIOHKTYPA 1 EMKOCTb MEXJIYHAPOJHOI'O PBIHKA TYPUCTHYEKHUX
YCIYr
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MexayHapoaHbli Typu3M B HACTOALIee BpeMs SBISETCA OAHOM M3 Haubojiee JTUHAMHYHO
Pa3BUBAIOIIMXCA OTPAciied BHEIIHEOKOHOMHYECKOW IeATEeIbHOCTH. HEyKIOHHBIA POCT BIMSAHUSA
Typu3Ma Kak Ha MUPOBYIO S5KOHOMMKY B II€JIOM, TaK U Ha 3KOHOMMKY OT/AEJbHBIX CTPAH U PErHOHOB
ABJISICTCA OJHOW M3 HauboJjee 3HAUUTENbHBIX, IOCTOSIHHBIX U JIOJTOCPOYHBIX TEHAEHLUH, KOTopas
COITyTCTBYET ()OPMHUPOBAHUIO U PA3BUTHIO MHUPOBOTO XO3SHCTBA.

CTaHOBUTCSI OYEBHJHBIM IpEBpAIIEHUE TypH3Ma B KPYIHYIO CAMOCTOSTENIBHYIO OTpacib
HAllMOHAJbHOW  SKOHOMMKH, JI€ATEIbHOCTh KOTOPOM  HalpaBi€Ha Ha  YyJIOBJIETBOPEHHE
cnienn(puyeckux NoTpedHOCTel HaceneHus. MHoroodpasue 3Tux MoTpeOHOCTEN yIOBIETBOPSIETCS
HE TOJBKO TYPUCTCKUMHU MPENNPUITUSIMH, HO U MPEINPUATHSIMH JPYrUX OTpacieil, uTo
00yCJIOBIMBAET 3HAYCHHE TypU3Ma KaK OJHOTO U3 (akTOPOB MYJbTHUIUIMKATUBHOIO BO3JEHCTBUS
Ha pa3BUTHE SKOHOMMKH.

Typusm siBrsieTcst OAHUM U3 (PAKTOPOB MUPOBBIX MHTETPAIMOHHBIX MPOIECCOB, a TYPUCTCKUN
OM3HEC CTaHOBUTCS ceWyac 3HAYMMBIM CEKTOpOM 3KOHOMUKU. Ha pasButue Typusma B Mupe
OKa3bIBalOT BIIMSHHE HAYYHO-TEXHUYECKUH IPOrpecC, MOBBIINIEHWE KauyeCTBAa >KU3HU HACEJICHHS,
YBEJIMUEHUE TPOAOKUTEIBHOCTH CBOOOJHOTO BPEMEHH, OTIYCKOB, OJKOHOMHUYECKas H
HOJUTHYECKAst CTAOMIIBHOCTD U PsijI APYTHX (hakTopos. [2]

Typuctuueckas UHAYCTpHUs OJHA M3 HauOoJiee NMHAMHYHO Pa3BUBAIOLIMXCS cep MUPOBOH
skOHOMUKH. 2016 rom cranm ceapMbIM TOJOM YCTOWYMBOTO POCTa TOJIPSJ TOCHE TI00aJbHOTO
¢uHaHcoBo-3KOHOMHMUeckoro kpusuca 2009 ropma. IlomoOHoro mepuona HENPepbIBHOTO,
cTabmIbHOTO pocTa He Habmoaanock ¢ 60-x ronoB XX Beka. Beneactsue storo B 2016 roay uncio
MEXIYHapOAHbIX TYPUCTOB, IYyTEIIECTBYIOIIMX IO MHUPY, BbIpocio Ha 300 MWIIMOHOB IO
CPaBHEHHIO C JOKpU3HCHBIM nokaszateneM 3a 2008 rox. KommuecTtBo TypHucToB BO BCeM MHpE B
2016 romy nmocturio B 1 Mmmumapaa 235 MWUIMOHOB YeJNOBEK. TeMIBl  pocTa  KOJUYECTBA
TYpUCTOB B MHpe, Kaxblil ron, HaunHas ¢ 2010 rona o 2016 rox, B cpenHeM cocTaBisioT 4% B
rox (puc. 1).
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