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But | promise, my mother will be all right.

What language should we learn? There are many arguments about it. Supporters of the
American English talk about its modernity, simplicity and convenience. They are right. Their
opponents believe that the only option is the true British English, and everything else is
simplification. They are right too. The correct answer is to learn both to understand all.

References:
1. «American English: especially the emergence and use of» at http://www.native-
english.ru/articles/american-english
2. «Comparison of American and British English»  From Wikipedia, the free
encyclopedia
3. «British English vs. American: what to teach » at http://news.rambler.ru/26488945/
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THE FORMATION OF IMAGE OF THE STATE ON THE INTERNATIONAL
SCENE
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Supervisor — A. Mutali

Image is the complete vision of concrete social object constructed on the basis of the
stereotype perception, emotionally painted schematized image of this object ...

The invariant core of the studied category should be considered a dichotomy: internal image
of the state (for citizens) — external image of the state (for world community). On the other hand,
the category "image of the state” unites in itself a number of relevant categories of image: "image of
women”, "image of youth”, "image of elderly people”. Each of these categories reflects
characteristics of internal and external images of the state. All components of such difficult
organized category as "image of the state", are in close interaction and dynamics and are subject to
continuous transformations.

The image of the state, its reputation is often based on elements of the myth, the generalized
stereotypes about ethnics. Share of similar "myths"” in policy is great. The thinking stereotypes is
characteristic for psychology of the person, application of a cliche allows to save efforts in
orientation in surrounding reality, simplifies the process of knowledge. But stereotypes most often
cause an enormous loss to image of the country.

Continuous complication of system and character of the international relations, and also the
increasing informatization of society do more and more actual a problem of image of the state. The
image always taking an important place in world politics, and sometimes being important argument
of adoption of political decisions turns into one of the key factors of the international relations now.
In parallel with this process both practical, and scientific interests increase the phenomenon of
image on the geopolitical arena.

The phenomenon of the state attracted the attention of researchers almost since its inception.
Scientists have speculated about the state, its structure and the optimum device since Plato and
Aristotle. The last was considered including from the point of view of perception of its image by
citizens — both the most this state, and neighbors. As a matter of fact, the first attempts of judgment
of image though, certainly, the term in its modern understanding wasn't used in the ancient time
made. This subject is continued Aurelius Augustine in his work "About the City of God",
Machiavelli in "Sovereign”, by philosophers of an era of Education and Modern times, etc.

Yu.B. Kashlev co-authored by E.A. Galumov offers classification of the factors forming
image of the state:
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1. Conditional and static: natural and resource potential, geographical position, area of the
territory, extent of borders, historical and cultural heritage of society.

2. Corrected, conditional and dynamic:

- the sociological: social and psychological moods in society, moral aspects of development
of society;

- the institutional: stability of development of economy, GDP level, investment appeal, legal
space and so forth [4, page 200].

Yu.V. Byba considers “Image of the state, is "the complex, stereotypified idea of it based on
objective characteristics of the state, taking into account historical features of its development,
created by means of a mythologization and information and communicative technologies, mediated
by collective experience of the people™ [1, p. 15].

This interpretation is represented more adequate from the point of view of understanding of
image as that and very functional with practical sight, revealing the main regularities of formation
of image of the state as the product subject - subject communication created as on the basis of
objective characteristics, by means of special technologies directed on correction of an image.

The state activity in the sphere of formation of positive image of the country can't be limited
only to documentary regulation, creation of committees and councils etc. Also real steps in the
direction of creation of favorable image, concrete promotional campaigns are important. It is
expressed in subjects, activities and projects which receive the status priority at the state level.

Presently mass communications many countries are engaged in purposeful creation,
development and advance of positive image of the state on the world scene, understanding that a
positive image of the country - the most important instrument of protection of its national interests,
attraction of investments, expansions of travel business, strengthening of national pride, etc.
Existence of annual article in the budget on advertizing of the country and its achievements is
natural. For example, in the United States on it one billion dollars is annually taken away, and the
United Arab Emirates abroad spend 5% of the state budget a year for creation of an attractive image
of the country. Using advertizing, millions of tourists are attracted by Turkey, Egypt, Greece,
Cyprus, Romania, etc. The same occurs and in the developed European countries - Germany,
France, Great Britain. In our country the topic of "image" became a subject of public attention and
the scientific analysis only in the last decade. The new area of scientific knowledge is image studies
being formed. The category "image" is included into a conceptual framework of various sciences
(psychology, sociology, philosophy, political science, cultural science, etc.), there were first chairs
and faculties of image studies. The number of scientific and popular scientific publications in the
field has been grown, also the number of various practical image i.e. the centers and studios
increase; more and more politicians, journalists and scientists pay attention to this topic.

In general image of the country (as well as any other image) is formed on natural and artificial
channels of communication, and defines the attitude towards the object (i.e. to the state). It is known
that the main part of interactions as within the country, and on the international scene, is based not
on intrinsic knowledge, namely on the basis of image. So, the image of the country coinciding with
stereotype required, increases competitiveness. Necessary image of the country is the convincing
argument for influence on acceptance of a set of interstate decisions. It turns out that one of the
most important tasks of the top officials of the country is mastering the technology of an imaging
adequate to meanings and the purposes of a state policy, and successful management of image of
the country.

Along with the traditional factors reflecting features of political, economic system of the state,
its military power, characteristics of an image of the state became an integral part of the list of
variables which are considered by researchers when studying the relations between the countries.
Thus it should be noted that interest in studying of an image of the state in the international relations
is a consequence of development of a problem of image of the state which in the early nineties
received not only scientific, but also political filling: the task of creation of positive image of
Kazakhstan abroad was formulated by the political leadership. The problem of an image of the state
gained relevance when it became obvious that the perception of the state isn't always carried out

2965



according to the image created by it, and goes images which arise at other participants of the
international relations.

Above mentioned allows to draw a conclusion that it is important to state to understand how it
is perceived by other participants of the international relations before developing positions on this
or that question or to take specific actions in foreign policy. In view of this circumstance, political
leaders have to be interested in avoiding influence of incentives and commission of the actions
based only on image without receiving "feedback” in the form of images which are formed by other
states.

The increase in number of researches on a problem of an image of the state is explained as
well by that in modern science there were theoretical bases allowing to consider relationship of the
states taking into account representation of actors about to themselves and other participants of the
international relations. This circumstance is connected with development of a constructivist
paradigm in the theory of the international relations, and also use for judgment of the relations
arising between participants of world politics, knowledge which are accumulated in various
branches of psychology and sociology.

The knowledge of the world, including other participants of the international relations, is
mediated by features of identity of the states which are carrying out interaction in this concrete
situation. However this general principle requests a further specification in relation to a solution
about mechanisms of influence of identity on perception of other participants of the international
relations.

The state on the international scene is at the same time positioned in three various spheres.
First, it is characterized by the unique geographical positions, features of the organization of
political and economic life, military power, culture and history, ethnic and religious structure of the
population shared by values and belief. In scientific literature the similar set of characteristics is
designated by means of concept “national identity”. Secondly, the state differs by the special
position in the system of the international relations, membership in the international organizations,
the friendly or hostile relations with these or those countries. In other words, the state is
characterized by the special status. Thirdly, each state realizes a certain list of roles on the
international scene.

Thus, the idea of the state of itself and other participants of the international relations has
three-component structure which includes: national identity, status and roles.

Designing of an image of the state which reflects idea of the subject of knowledge about
national identity, the status and a role of the country which not necessarily coincide with its
objective characteristics in three called spheres of positioning becomes result of process of
knowledge. Thus it should be noted that each of components of an image can be characterized by a
positive, negative or ambivalent emotional colouring.

Thus, the problem of an image of the state gained relevance when it became obvious that the
perception of the state isn't always carried out according to the image created by it, and goes images
which arise at other participants of the international relations. The growth in number of researches
on a problem of an image of the state is explained as well by that in modern science there were
theoretical bases allowing to consider relationship of the states taking into account representations
of actors about to themselves and other participants of the international relations.

So, image represents purposefully created image, urged to make emotional and psychological
impact on someone for the purpose of promoting, advertizing. Image of the country is a complex of
the objective characteristics of the state system interconnected among themselves (economic,
geographical, national, demographic, etc.) created in the course of evolutionary development of
statehood as a difficult multiple-factor subsystem of the world device. Image of the country
includes a number of the basic elements making its structure: image of the power, image of
economy, image of Armed Forces, foreign policy image of the country, image of information policy
of the state.

Image of the country (as well as the region and other territories) exists at several levels of
understanding - household, social and economic, business, financial, etc. In general image of the
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country (as well as any other image) is formed on natural and artificial channels of communication,
and defines the attitude towards the object (i.e. to the state). It is known that the main part of
interactions as within the country, and on the international scene, is based not on intrinsic
knowledge, namely on the basis of image. So, the image of the country coinciding with in the same
way demanded, increases competitiveness. Necessary image of the country - convincing argument
for influence on acceptance of a set of interstate decisions. The problem of an image of the state
gained relevance when it became obvious that the perception of the state isn't always carried out
according to the image created by it, and goes images which arise at other participants of the
international relations.
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B cratbe paccmarpuBaeTrcs mepuoji HEMEIKON Kiaccuueckod (uimocoduu U ee BIMSIHUE Ha
I'epmaHCKO€E rOCY1apCTBO B JOJTOCPOYHOM ILJIAHE.

KitoueBbie cnoBa: Hemeukas ¢uinocodpusi, ['epmanus, rocynapcTBo, IpaBoO, MOJUTHKA,
UJICOJIOTHSI.

B craHoBieHHH U pa3BUTHH TIOOOTO TOCYAApCTBA BECOMYIO POJIbh UTPAET Uaeosorus. Tak Kak
MMEHHO OHa ompeenseT Oyayiiee pa3BUTHE U CTAHOBJIEHUE TocynapcTBa. Meonorus onupaercs B
Oonplieid WM MeHbIIEH Mepe Ha (QuIOCOPCKUE, IKOHOMHYECKHE, IOJUTHYECKUE U JIpyrue
rymaHuTapuble Hayku. llenmecooOpasHee Oyner wuccieoBaHHE JaHHOW TEMbl C TO3HUIMU
¢unocopun. Iloromy uro umeHHO punocodus BEICTYHaeT TeM (PyHAAMEHTOM, OTIOPOIl U OCHOBOH,
Ha KOTOpBbIE OMHUPAIOTCS BCE JIpYrHe coluaibHble Hayku. Duinocodus seisercs QpyHIAMEHTOM H
METOJIOJIOTUYECKON OCHOBOM MIEOJOTHMYECKUX U MOJUTHYECKUX TOKTpUH. M1eosorus u nonuTuka
HE MOTYT CYHIECTBOBATh JOJIO M OKa3blBaTh INI0OATbHOE BIMSHHE, €CIIM OHM HE ONUPAIOTCs Ha
¢dunocoduto.

Hemenkas knaccuueckass ¢unocodusi cbirpana MO3UTHBHYIO U TMPOAYKTUBHYIO pOJIb B
pazBuTun ['epMaHCKOr0 TroCyAapcTBa © OOIIECTBEHHOW TeOpuU B IelnoM. Kputudecku
MEPEOCMBICTIUB  MPEIUIECTBYIONIME JOKTPUHBI, Hemelnkue ¢Guiocopsl OPUCTYNHIN K
crCcTeMaTU4YecKoi pa3paboTKe METOOJIOTHH TeopeTHdecKoro nmo3uanus [ 1, c. 333].

B manHOI# cTathe paccMaTpUBAIOTCSI OCHOBHBIC KOHIENIIMN HeMenkuxX (uimocodor XIX Beka,
a IMEHHO nonuTuueckue Meician B kKonnennuu Y. Kanra, U. I'. ®uxte u B. ®. I'erens.

Nmvmvanynn Kant ( 22 anpens 1724, KenmnrcOepr, Ilpyccus — 12 despans 1804,
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