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860. | Opanbaii A.O. Kasak Ti/liH a/ieyMeTTiK xestijiepre TaHbiMan ety | 3785
VIIIiH KOHTEHT CTpaTerusiiapbl
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TYTaChIMbIH Oapay
863. | P3aymmesa P.K. Fanamropzarel TyiraHbl Tingik Kemcity: cebebi | 3798
MeH CaJjapbl
864. | CabuTKbI3bI b. JKanar OCKepOeKKbI3bIHBIH, | 3802
LIbIFapMallbLIbIFbIHAAFbI KOHLIENTYyas bl
MeTadopa
865. | TyiinebaeBa K.b. Xaoc KoHe KOHTeKCT 3805
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Benacap LK. acrieKTiCi
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872. | Amanrenai A.K. CnoBa-napasutel B peud  coBpeMeHHOU | 3828
MOJIOZIEXKU
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manipulate language norms to appear relatable. This is evident in the widespread use of informal
speech, inside jokes, and playful hashtags by popular influencers to engage their audiences. The
influence of language games on modern internet communication in 2025 is more profound than ever,
shaping how people interact, express themselves, and build communities online. Social media platforms
like TikTok, Instagram, X (formerly Twitter), and YouTube have not only changed the speed of
communication but also introduced a playful and ever-evolving linguistic landscape that reflects
cultural trends and societal shifts.

Evolving Digital Vernacular and Its 2025 Impact: Language games have become essential in the
digital vernacular of 2025, with trends spreading at unprecedented speeds due to viral content. TikTok
challenges often introduce new slang, like “rizz” (charisma) and “delulu” (delusional), which become
part of everyday speech. As Mukhtar, Fatima, and Fatima (2024) highlight in “Digital Communication
And The Evolution Of Language,” these rapid linguistic changes foster creativity and connectivity. |
agree that in 2025, language on social media has become a tool for cultural expression, particularly
among Gen Z and Gen Alpha, who dominate digital spaces. Influencers in 2025 have embraced
informal language filled with slang, memes, and playful text to resonate with younger audiences. Leleka
(2023) in “The Internet Communication As A New Language Phenomenon” [2] notes that influencers’
use of casual language enhances relatability, a point | agree with as this trend is evident in current social
media marketing. Phrases like “lowkey,” “sus,” and “ate that” are frequently used by influencers to
engage followers, making language games a key aspect of digital branding.

Conclusion: The language game in modern internet communication reflects the adaptability and
creativity of language in the digital age. Social media platforms continuously shape linguistic practices,
making language more accessible and inclusive. The digital realm is a catalyst for linguistic evolution,
as it resonates with my observations of daily online interactions. Studying these trends is crucial for
understanding the future of language and communication in an interconnected world.

Key Words: language game, internet communication, digital linguistics, sociolinguistics, language
evolution, online discourse, slang, digital platforms, social media.
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AHHOTAnUA

B cratbe paccmarpuBaroTcs OCOOCHHOCTH SI3BIKOBOTO O(GOpMIIEHUS pekiaMbl B BenukoOputanuu u
Kazaxcrane ¢ akmeHToM Ha (OPMHPOBAHME PEKIAMHBIX CIIOTAHOB. AHAJIM3UPYIOTCS IPUMEPHI
pPEKIaMHBIX KaMITaHWUW, BBISBISIOTCS CXOJACTBA W pa3iuuus, OOYCIOBIEHHBIC KYyJIbTYpHBIMH U
JUHTBUCTUYECKUMU (pakTopamu. Ocoboe BHUMaHUE YJIENSETCs JIAKOHWUYHOCTH, IOMOpPY, 00pa3HOCTH,
OpHCHTAIINKM Ha CEMEHHBIC IEHHOCTH W YBAXKHTEIBHBIM (opMmam oOpaieHus. [laHHBIE pe3yabTaThl
MOTYT OBITh IOJIC3HBI MAapKETOJOraM W JIMHTBHCTaM, 3aHUMAIOIIMMCS JIOKATU3alUeH PEKIaMHBIX
MaTepHuasoB.

KawueBble ciioBa: pekiama, ciiorad, OpHTaHCKas pekiaMa, Ka3axcKas pekjama, JHHTBUCTHKA,
MapKETHHT.

BBenenue

PexnamHbIe CITOTaHBI SIBIISIOTCS. HEOTHEMJIEMOH YacThI0 MApKETHHTOBOW CTpaTerud, oOecrednBast
OpeH/1aM BO3MO>KHOCTB 3((EKTUBHO JJOHOCUTH CBOM UJIEU U IICHHOCTHU JI0 ToTpeduTeneit. OaHaKO SI3bIK
peKiIaMbl B pa3HbBIX CTpaHax HMMEET CBOU OCOOEHHOCTH, OOYCIIOBJICHHBIE JIMHTBUCTUYECKHUMH U
KYJIBTYPHBIMU pa3iuuusMu. JlaHHas cTaThs paccMaTpUBaeT OCOOCHHOCTH PEKIAMHOTO sI3bIKa B
OpUTAaHCKOM aHTJIMACKOM M Ka3aXCKOM SI3bIKaX, aHAJIM3HPYET CXOJICTBA U paziuydusi B (POPMHUPOBAHUN
PEKIaMHBIX JIO3YHIOB.

SI3pIKOBBIE 0COOEHHOCTH OPUTAHCKON PEeKJIaMbl

Pexnama B BenmkoOpuTaHWM OCHOBBIBAeTCS Ha JIAKOHUYHOCTH, BBIPA3UTEIBHOCTH M WTPE CIIOB.
PaccmoTpuM 0CHOBHBIE YepThl OPUTAHCKOTO PEKIIAMHOTO SI3bIKA:

- Kpatkocts m puTMHUYHOCTH. BpHTaHCKHMe peKjIaMHBIC CIIOTAHBI COCTOSAT W3 KOPOTKHX, JIETKO
3anoMuHaronmxcs ¢pa3. Hanpumep, crnoran "Every Little Helps” (Tesco) mom4epkuBaeT 3HaYNMOCTb
nake HEOOBIINX YCHITAN.

- FOMop u urpa cnoB. bputanckue pekiiaMHble KaMIIAaHMM YacTO HCIOJIb3YIOT MPOHHUIO, CapKa3M U
kagaMmOypel. Harmpumep, cmoran Ronseal "Does exactly what it says on the tin" cran HapuareabHbIM
BBIpa)KEHHEM, 0003HAYAIOIINM COOTBETCTBHE TPOAYKTA 3asBJIEHHBIM XapaKTePUCTHKAM.

- OrcbulkM K KyJibType. Pexnamuble COOOIIEHHS YacTO BKIIOYAIOT HAIMOHAJIbHBIE TPATUIUU U
cumBosnKy. Hampumep, crmoran Gillette "The perfect gift for a king" wucmons3yer kKoposeBckyio
MeTadopy IS CO3/IaHUS OLIYIIEHUS BHICOKOTO KauecTBa.

SI3pIKOBBIE OCOOCHHOCTH Ka3aXCKOM peKIaMbl

Kazaxckas pexiama cTpouTCs Ha APYruX MNpUHIUIAX:

- O6pa3HocTh U NOATHYHOCTh. Kazaxckuil s3pik 6orat metadopamu u cumBoiamu. Hanpumep, cioran
"Taza eHiM — pgeHcaynblk kenimi!" ("UuCTBIE NpPOAYyKT — 3ajor 3J0poBbs!") IMOTYEpKUBAET
HATypaJIbHOCTh M Ka4eCTBO TOBapa.

- OpueHTanus Ha ceMeiHbIe M KOJUIEKTHBHBIE IIEHHOCTH. MHOTHE CIIOTaHbl aKIIEHTUPYIOT BHUMAaHUE Ha
ceMeitHbIX Tpaauuusax u eaurctse. [Ipumep: "bipre Gonranra He xetcin!" ("Her nudero mydmre, yem
ObITh BMecTe!") akIIeHTHPYeT BHUMAaHUE Ha CEMEHHOM YIOTeE.

- Ucnonp3oBanue yBakUTeIbHBIX (GOpM. B Ka3axckoM si3bIKe IIUPOKO MPUMEHSIOTCS YBaXKUTEIbHBIC
oOpareHus, 4To oTpakaercs u B pekiame. Harmpumep: "Ci3 yiiH eH »kakchlIapblH TaHAaiMbI3!" ("Mbl
BbIOMpaeM Jyuriee Juist Bac!").

- apmMoHnYHOCTH 3ByuaHus. Kazaxckue clioraHbl CTPEeMATCS K PUTMUYHOCTU M OIaro3By4HOCTH, YTO
nenaeT ux 6osee 3allOMUHAEMBIMH.

CpaBHUTENBHBI U COTIOCTABUTENBHBIN aHAIN3 PEKIAMHBIX CIOTAHOB B AHTIHMIICKOM M Ka3aXCKOM
SI3BIKAX

Cxonctsa:

- DOwmouunoHanbHel 3¢ ¢exkt. B o0oux s3bKax pekiiamMa CTPEMHUTCS BbI3BaTh y MOTpeOUTENs
noJiokuTenpHble dMonmu. Hampumep, cioran Coca-Cola "Open Happiness" (oTkpoit cuacTtbe)
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aACCOLMUPYETCA C PaJOCThI0 M MNPHUATHBIMM MOMEHTaMHU. B Ka3axCKoll pekjaMe CXO0XUH MOJXO0[
JEMOHCTPHUpYET ciiorad MoJjiouHoro Openna "llIbiH xypekTer — ci3 ymiH!" (Ot ucroro cepana — st
Bac!), co3maromuii Terryto arMocdepy 3a00Thl U JOOPOIKEIATEITHHOCTH.

- [IpocroTa 1 3anomMuHaeMocTb. CIIOTaHBI CTPOSITCA TaK, YTOOBI OBITH PUTMUYHBIMH, KOPOTKUMH U JIETKO
BocrnpuHuMaemMbiMu. Hanpumep, citoran "Just Do It" (Nike) coctout u3 Tpex mpocThiX CIIOB, KOTOpPbIC
ObicTpo 3amomuHarTCs. Ka3zaxCkuii aHAJOTMYHBIA MO JIaKOHWYHOCTH cioraH — "Kyminai ces!"
(ITouyBcTBYii cBOIO cuily!) OT CHOPTUBHOTO OpeHJ1a, KOTOPbI MOTUBUPYET U BAOXHOBIISET.

- Puropuueckue npuemsl. Mcnonp3yroress MeTadopsl, THIIEPOOIIB U JPYrHe BBIPa3UTEIbHBIE CPEACTRA.
K npumepy, B anrnuiickom si3bike cioran L’Oréal "Because You're Worth It" (ITotomy 49To ThI 3TOTO
JOCTOWHA) MCIIOJIB3YET rUNepOoITy, TOJYEepPKHBas IEHHOCTh MOTpeduTes. B ka3axckoi pexiaMe ciaoran
"TaburarTeiH cbiiibl!" (Jap mpupoas!) A 5KOJOTHYHBIX MTPOIYKTOB HCHOIB3YeT MeTadopy, CBA3bIBAS
TOBAp C HATYPaTbHOCTHIO U YUCTOTOM.

Paznuuus:

- UrpoBsie anemeHnTsl. B OpuraHckol pexinaMe npeoOnagaroT KaaamMOypbl M capkas3m, TOT/a Kak B
Ka3aXCKOW — CHMBOJIM3M M TiyOokasi 0Opa3HOCTb. bpuTaHCKMil cioraH IIOKOJaJHOTO OaToOHYMKa
Snickers "You're Not You When You're Hungry" (Tel — He ThI, KOT/Jia TOJIOJICH) OCHOBAaH Ha UIPe C
UJIEHTUYHOCTHIO. B Ka3zaxckoil pekiame BcTpedaeTcst 00pa3HOCTh, HAIPUMED, B clloraHe Kymbica "Jlama
pyxsl — mblH KymnH!" ([yx crenu — TBOsI MCTHHHas cuial), KOTOPBIN MepefaeT WIS MPHUPOIHOMN
SHEPTHUHU U TPATUIIOHHOTO HACITE M.

- JInMHa u cTpyKTypa cIoraHOB. AHTJIMKMCKHE CIIOTaHbl Yallle KOPOTKHUE U JIaKOHWYHbIe (Harpumep, "1'm
Lovin' It" — McDonald's), B To BpeMst Kak Ka3axCKue MOTYT ObITh OoJiee pa3BepHYThIME: "ATa-0abanan
Mupac — Ta3a api Taburu eHim!" (Hacneaue npenkoB — YMCThIN U HATypalibHbIN TPOAYKT!).

- KynbrypHbie akiieHTHI. BpuTaHckas pexkiamMa OpUeHTHPOBaHA HA JIMYHBIC JOCTIKEHHS, a Ka3axcKasi —
Ha CeMCHHbIE M KOJUICKTHBHBIC IICHHOCTH. bpuranckuii cioran Adidas "Impossible is Nothing"
(HeBo3MOkHOE — BO3MOKHO) MOTHBHPYET Ha MHAUBUAYaJIbHbBIE MOOEIbl. B Ka3zaxckoii pekiiame 4acto
MO TYEPKUBACTCS KOJIJIEKTUBH3M, HarpuMep, B ciorane "bip maHbIpak acTbIHIa — MBIKTHI Oojamiak!"
(ITox omHO¥ KpBIIEeH — Kperkoe Oyayiiee!), KOTOphIi OTpaXkaeT CeMEHbIC U HAIMOHAJIbHBIE IICHHOCTH.
- ®opma oOpaiieHus. B ka3axckoMm sI3bIKe IIHUPOKO HCIOJIBb3YIOTCS YBaXXKHUTEIbHBIE (POPMBI, B TO BpeMsi
KaK aHTJIMHCKas pekiaMa bosee HeopmanbHa (Hampumep, "Have a break, have a KitKat"). B kazaxckoii
pekiaMe, HampOTHB, PACIIPOCTPAHEHBI YBaKUTEIbHbIE OOpaleHHs, MOJUEPKUBAIONINE BEKIUBOCTh U
MMOYTHTENIBHOCTh, Hampumep, "Ci3aiH JeHCAyJbIFBIHBI3 — OI371iIH 0acThl KaMKOpJbFbIMBIZ!" (Bare
3/10pOBbE — Hallla ri1aBHas 3a06oTal), 4To Jenaer nocbul 6oJiee GOPMaAIBbHBIM U YBAXKUTEIbHBIM.
3akiiroueHue

SI3pIKOBBIC pa3auuUs B OPUTAHCKOM M Ka3axCKOM pekiame 00yCIOBJIECHbI KyIbTYPHBIMH TPAIUIIUSIMU U
0COOCHHOCTSIMU BocIpusiTus uHGopManuu. bputanckas pekiiama Jienaer ynop Ha KpaTKOCTb, IOMOp U
J0BepUe, TOTJa KaK Ka3axcKas OpPHEHTHPOBAHA HAa MO3TUYHOCTh, YBRKHUTEIHHOCTh M HAlMOHAJLHBIC
neHHocTd. [loHumMaHue ATUX pa3auuuidl BaXKHO JUIS JIOKAJTU3allUK PEKJIaMHBIX KaMIIaHUW U YCIEIIHOTO
B3aMMO/ICHCTBUS C LIETIEBOM ayIUTOPUCH.
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