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Abstract: This study investigates the attitudes of local communities in Western Serbia to-
ward tourism development, with a focus on the potential for implementing community-
based tourism (CBT) as a sustainable model. CBT emphasizes local community involve-
ment in tourism planning and benefits, fostering inclusivity and enhancing socio-economic
well-being. By surveying 845 residents in Western Serbia, this research examines their per-
ceptions of tourism’s social, environmental, and economic impacts, as well as their level of
support for tourism growth and their sense of attachment to the community. Using statis-
tical methods such as correlation, regression, and descriptive analysis with SPSS 23, this
study identifies positive correlations between residents’ attitudes, support for tourism, and
attachment to their communities. The findings reveal that local residents generally view
tourism growth favorably, with a strong preference for economic benefits over social and
environmental ones. Furthermore, community attachment plays a significant role in mo-
tivating residents to support future tourism initiatives. These insights suggest that align-
ing tourism development strategies with the residents’ priorities, particularly economic
benefits and community attachment, is essential for promoting sustainable and harmo-
nious tourism growth in Western Serbia. The research highlights the potential of CBT
in fostering long-term socio-economic benefits for local communities while minimizing
adverse impacts.

Keywords: community-based tourism; attitudes of the residents; perception of benefits
from tourism; support for tourism development; community attachment; Western Serbia

1. Introduction

A community is a collection of individuals with similar characteristics, acting as a
place where people live, or as a concern that people share. Since residents are constantly
bearing the majority of the sociocultural, economic, and environmental effects of the de-
velopment of tourism, attitudes, and actions supporting or opposing tourism have an im-
pact on it; however, this influence is sometimes insufficiently recognized, particularly in
small regions experiencing rapid growth (Peters et al., 2018). Decision-makers in desti-
nations must understand how supportive actions can be linked to the attitudes of the lo-
cal residents, regardless of whether these attitudes are positive or negative. Also, it is
suggested that measures foster negative attitudes and lead to negative actions as a conse-
quence (Mariam et al., 2024). Along with the issue of the involvement of local communi-
ties in tourist development, scholars and practitioners in the field of tourism have focused

Tour. Hosp. 2025, 6, 48

https://doi.org/10.3390/tourhosp6010048


https://doi.org/10.3390/tourhosp6010048
https://doi.org/10.3390/tourhosp6010048
https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/
https://www.mdpi.com/journal/tourismhosp
https://www.mdpi.com
https://orcid.org/0000-0002-5975-0506
https://orcid.org/0000-0002-1660-1295
https://orcid.org/0000-0002-6561-0307
https://doi.org/10.3390/tourhosp6010048
https://www.mdpi.com/article/10.3390/tourhosp6010048?type=check_update&version=1

Tour. Hosp. 2025, 6, 48

20f19

more in recent decades on how residents perceive the effects of tourism (Abdollahzadeh &
Sharifzadeh, 2014; Li et al., 2019; Vodeb et al., 2021). Many research initiatives and studies
have focused on finding the various beneficial and adverse consequences of tourism that
can affect locals” perceptions of the tourism sector (Lepp, 2008; Nunkoo & Gursoy, 2012;
Seyfi et al., 2013; Vargas-Sanchez et al., 2011).

The concept of local residents” attitudes has been thoroughly researched in the litera-
ture in recent decades (Peters et al., 2018); this explains why several theories have been put
forth to determine and evaluate the views of residents (Hadinejad et al., 2019; Yayla et al.,
2023). Recognizing the points of view of residents on the impacts of tourism should be
taken as an important factor that will influence their participation in the planning phase
of sustainable tourism development (Agarwal et al., 2023; Andereck & Vogt, 2000; Ni &
Dong, 2022). Also, understanding attitudes towards tourism development minimizes neg-
ative impacts and maximizes support for tourism initiatives (Segota et al., 2024). Thus, the
involvement of the community in all stages of development is a necessary component of
sustainable tourism planning (Lalicic & Onder, 2018; Nunkoo & Ramkissoon, 2011; Seyfi
et al., 2013).

Research that takes a look at the correlations between factors, including residents’ atti-
tudes, quality of life, community attachment, and perceptions of tourism development, has
begun to appear in the literature on tourism (Campdn-Cerro et al., 2017; Demirovic¢ Bajrami
et al., 2020; Gursoy & Rutherford, 2004; Lee, 2013; Stylidis et al., 2014). To develop and im-
plement management strategies that support the long-term sustainable development of
tourism (e.g., Community Based Tourism —CBT) while considering residents’ needs and
making the most efficient use of available resources, a deeper comprehension of the re-
lationships between the variables presented is necessary (Abdollahzadeh & Sharifzadeh,
2014).

Western Serbia (Figure 1), which represents a case study, is one of Serbia’s four major
tourist clusters, hosting 3 of the country’s 18 priority tourist destinations (Strategija razvoja
turizma Republike Srbije od 2016. do 2025. Godine, 2016). Located in the Macva, Kolubara,
and Zlatibor districts, they play a pivotal role in shaping the Republic of Serbia’s tourism
landscape (Peri¢ et al., 2020; Dimitrijevic et al., 2022). A significant proportion of house-
holds in the region meet the strict requirements for providing catering services in rural
tourism, making it a key priority for the area (Peric¢ et al., 2020; Program razvoja turizma
turisticke regije Zapadna Srbije, 2021). Rural regions like Western Serbia, which have seen
substantial tourism growth, play a crucial role in Serbia’s future economic development
(Gasic¢ & Ivanovic, 2018). In 2021, Western Serbia and gumadija attracted 40.8% of all visi-
tors to the country, with 43.7% of these visitors staying overnight, highlighting the region’s
significance in Serbia’s ongoing tourism expansion (Republicki zavod za statistiku, 2022).

In order to investigate whether the local communities of Western Serbia can develop
the concept of community-based tourism in their communities in the future, it is essen-
tial to delve into the perspectives of the local population, whose attitudes can significantly
impact tourism development. Therefore, this paper aims to investigate residents” perspec-
tives regarding the growth of tourism in their communities. The level of support for tourist
development, the degree of community attachment, and attitudes toward perceptions of
the benefits of tourism (social, environmental, and economic benefits) will all be investi-
gated. Furthermore, the research aims to investigate the correlation and interdependence
of the factors, specifically focusing on their influence and interconnection. All these per-
spectives represent the basis for the development of CBT, which can be the backbone for
the future sustainable development of communities in Western Serbia.



Tour. Hosp. 2025, 6, 48

30f19

) \ % Uzisd
Ilatibor admin: gratlve district

. v
; ?f . (sPriboj
, ey
(
- L\j JPrijepolie

*Sjenica

Figure 1. The position of case study (Western Serbia). Sources: dr Tamara Luki¢, Adobe Illustra-
tor 2023.

2. Literature Review
2.1. Theoretical Framework

Given that the local community should represent the pillar and support of tourism de-
velopment in every community, it is important to explore concepts that could ensure this,
and one of them is certainly community-based Tourism tourism (CBT). CBT is a widely
recognized approach that promotes sustainable tourism by positioning local communi-
ties as key stakeholders in tourism development. It empowers communities to actively
participate in idea generation, planning, execution, and benefiting from tourism initia-
tives (Gutierrez, 2023). This model fosters inclusivity, enhances local well-being, and en-
courages positive interactions between visitors and residents, leading to socio-economic
progress (Llupart, 2022). Success in CBT is measured by indicators such as community par-
ticipation, economic growth, and environmental preservation (Arintoko et al., 2020), with
local involvement in tourism operations ensuring that financial benefits remain within the
community. By involving communities in overseeing tourism, CBT supports job creation,
culture preservation, and environmental protection, making it an effective tool for support-
ing sustainable development (Abreu et al., 2024).

CBT is also seen as a powerful community development strategy, particularly for
poverty alleviation and improving living standards (Habiba & Lina, 2023). It aligns with
various forms of tourism, such as pro-poor, sustainable, and rural tourism, and aims to
minimize economic leakage by ensuring that locals control tourism enterprises, sell lo-
cal products, and maintain tourist facilities (Lapeyre, 2010). This approach ensures that
the economic benefits of tourism remain within the community, promoting long-term sus-
tainability (Trejos & Chiang, 2009). Previous studies highlighted the social and economic
benefits of CBT, including the alignment of tourism with local interests, job creation, and
the preservation of culture and the environment, all while fostering sustainable business
practices (Gibson, 2015; Lépez-Guzman et al., 2011).

This theoretical framework is the basis of the study conducted, which deals with
the topic of attitudes of local communities in Western Serbia in order to gain insight into
whether it is possible to develop the concept of CBT in these communities in the future.
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2.2. Formation of Research Hypotheses

Throughout the field of tourism studies, one of the most complex and deeply in-
vestigated topics is the attitude of the residents (Hadinejad et al., 2019). Although the
“host-guest” relationship is the fundamental basis of tourism (Farki¢ & Gebbels, 2022;
Smith, 1989), its characteristics can determine how satisfied tourists will be with their trip
(Reisinger & Turner, 2002), and the industry’s success will depend on local attractions and
the hospitality of the domicile residents (Gursoy et al., 2002). The topic is essential for
the successful and long-term growth of the sustainable tourism industry. However, nega-
tive views held by residents could impede the growth of tourist destinations (Diedrich &
Garcia-Buades, 2009). Numerous studies have focused on the attitude of residents toward
the development of tourism and relations with tourists (Andereck & Vogt, 2000; Harrill,
2004; Ko & Stewart, 2002; Lépez et al., 2018).

In order to minimize negative effects and improve residents’ well-being, planners
and decision-makers may adopt appropriate policies with an understanding of residents’
viewpoints on the benefits and disadvantages of tourism development (Abdollahzadeh &
Sharifzadeh, 2014; McGehee & Andereck, 2004). Despite the frequent lack of direct partic-
ipation in tourism-related decision-making, local communities could benefit greatly from
tourism development. Certainly, the most significant benefit from the development of
tourism is the economic benefit that the local community expects from tourist activities.

Previous studies show that residents believe that tourism helps the local economy
(Prayag et al., 2013; Ritchie, 1988), brings about a general improvement in the living stan-
dards of the local community (Nunkoo & Ramkissoon, 2012; Var & Kim, 1989), and im-
proves overall purchasing power (C. C. Lee et al., 1997). Also, tourism directly encourages
the creation of new jobs (Erzsebet, 2024; C. C. Lee et al., 1997; Var & Kim, 1989), which can
indirectly lead to a reduction in crime, since people will have jobs and will be less likely
to be involved in delinquency and antisocial behavior (Alshboul, 2016). An indirect but
very important contribution to the well-being of the local community includes the promo-
tion and involvement of other sectors. Sectors such as agriculture, banking, transport, and
many other activities benefit directly and indirectly from tourism. The variety of economic
activity in a destination is enhanced by tourism (Sahli & Nowak, 2007). Economic activ-
ities in addition to those of large and small businesses benefit greatly from the increased
consumption generated by tourism activities. One example is agriculture, whose products
are used directly for tourism purposes. Wall (1996) states that destinations with developed
tourist industries require investments in the development of certain infrastructure, show-
ing how the improvement of transport, communication, and other facilities benefits the
local community as a whole.

Future generations will derive benefits from environmental sustainability, and a com-
munity may gain many benefits from the development of sustainable tourism. Namely,
the government, non-governmental organizations, and individuals work together to de-
velop sustainable tourism opportunities that will help local economies minimize negative
impacts on the environment and culture (UNWTO, 2014). In addition to protection for
future generations, the natural appearance of the destination is in itself the most common
reason for tourists to visit a certain destination (Pizam et al., 2002). As stated by Var and
Kim (1989), tourism contributes to the creation of the image and awareness of the need to
preserve the environment in its original form but also encourages infrastructural invest-
ments supporting the tourist affirmation of the natural and cultural assets of the local en-
vironment. The numerous social (sociological and cultural) impacts that tourism achieves
should also be mentioned. Namely, tourism contributes to the creation of numerous cul-
tural objects and events, such as theaters, concerts, cinemas, and thematic museums, but
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also to the arrangement of green areas, cycling, and walking paths that will enable sports
and recreation.

The literature contains a wide range of scales for assessing whether tourism affects
a community or how much it is supported by it (Andereck & Vogt, 2000; H. S. C. Choi &
Sirakaya, 2005). Furthermore, a variety of research studies (Nunkoo & So, 2016; Stylidis
et al., 2014) have demonstrated the existence of a positive relationship between residents’
support for tourist development and their perception of tourism. The impact of tourism
benefits on support for tourism development is not constant, despite the fact that it is evi-
dent that the economic, sociocultural, and environmental benefits of tourism are positively
correlated with support for tourism development (Demirovic¢ Bajrami et al., 2020). Namely,
in a certain environment, economic benefits may have the strongest impact, and ecological
benefits may have the weakest impact (Stylidis et al., 2014). On the other hand, residents
of small communities are willing to support tourism based mainly on the perception of so-
ciocultural and ecological benefits (Long & Kayat, 2011). Nevertheless, additional research
indicates that little support was shown for the development of tourism when the effects of
tourism were seen negatively (Gursoy et al., 2010; Nunkoo & Gursoy, 2012).

Reviewing the literature, the following hypotheses were formulated within this
research:

H1. There is a positive correlation between the way residents perceive the benefits of tourism and
their tendency to support its development.

This hypothesis was developed in light of the assumption that the perception of
tourism benefits and the tendency of the local residents to support tourism development
are positively related. In the results of the paper, the hypothesis will be confirmed or re-
futed by applying statistical correlation.

Three sub-hypotheses can be derived from this hypothesis:

H1la. Residents’ attitudes toward supporting tourism development are positively impacted by the
social benefits of tourism development.

H1b. The benefits to the environment positive influence residents’ attitudes toward supporting the
development of tourism.

H1lc. The economic benefits have a positive effect on residents’ views on supporting the development
of tourism.

Likewise, the concept of attachment to a place, more precisely attachment to a com-
munity, has become an important topic in tourism research (Eslami et al., 2019; Tsai, 2012).
Interactions between residents and their surroundings are a part of attachment, and these
relationships can manifest as mixed, positive, or adverse feelings. Thus, attachment may
have a significant impact on how residents feel and think about the development of tourism
in their community (Kil et al., 2012; Nicholas et al., 2009). Various perspectives regarding
the connection between residents” support for tourism development and their perception
of community attachment can be found in the literature. For example, some authors do not
find a noteworthy relationship between community attachment and support for tourism
development (H. C. Choi & Murray, 2010; Gursoy et al., 2002). However, some research
suggests that support for tourist development is directly and dramatically impacted by
community attachment (Gursoy & Rutherford, 2004; Nicholas et al., 2009). Thus, there
was not agreement on this topic in earlier research.
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In tourism studies, an important element that is often taken into account is a commit-
ment to the community, i.e., the residents’” commitment to their community (Demirovi¢
Bajrami et al., 2020; Kil et al., 2012; Tsai, 2012). Many researchers have examined how resi-
dents’ opinions about the development of tourism are shaped by their feelings of belonging
to a community (Lee, 2013; Rasoolimanesh et al., 2015). Academics are divided regarding
the relationship between support for or impact on tourism development and community
attachment. Some studies have proven that the residents that are attached to the commu-
nity perceive positively tourism, viewing it as especially beneficial for their local economy
(Lee, 2013). In addition, residents with stronger ties to their community indicate support
for the expansion of sustainable tourism (Adongo et al., 2017). In contrast, some studies
point out that residents with a strong attachment to the community usually give less sup-
port to the development of tourism because these residents certainly perceive tourism as
a threat to the place where they live (Draper et al., 2011).

The second and third hypotheses were developed based on the idea that a resident’s
predisposition to support tourism development and to perceive benefits from it is posi-
tively correlated with their attachment to the community. The stated hypotheses will be
confirmed or refuted by applying statistical correlation. Figure 2 presents a schematic il-
lustration of the hypotheses.

H2. The tendency for supporting the development of tourism and community attachment is posi-
tively correlated.

H3. Perceived benefits of tourism and community attachment are positively correlated.

Commitment to

Perception of benefits

% community
from tourism

Support for
tourism
development

Social benefits b
N 4 H2c
Y
Environmental
benefits
——————
Economic
benefits

Figure 2. Research framework.

3. Methodology
3.1. Research Instrument

A structured survey, designed to assess the views of residents about tourism devel-
opment in their communities, was used to gather data. To measure the perception of the
residents in this paper, the scales, used previously for the same purposes in the same re-
search area (Serbia), were formulated. Namely, Demirovi¢ and her colleagues (Demirovi¢
Bajrami et al., 2020) investigated the perception of the residents who live in rural areas
about the perceived benefits of tourism development; therefore, this scale represented an
adequate and valid choice of measurement instrument. The scale was modified in accor-
dance with the research objectives and compared to the original scale. The section exam-
ining broader economic benefits for the local community from tourism and the quality of
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life of the population was omitted, as the authors considered these aspects to be suitable
for future research.

The very first part of the survey inquired about the residents” opinions regarding the
development of tourism in their communities. Ten items, two for the environment, three
for the economy, and five for social benefits, represent the three segments of benefits that
are represented on the scale. The authors Demirovi¢ Bajrami et al. (2020) formed the
scales based on earlier research on this topic (Abdollahzadeh & Sharifzadeh, 2014; Gur-
soy & Rutherford, 2004). The second parts of the questionnaire referred to the degree of
attachment of the residents to the community, i.e., the perception of observing life in the
community. Building on the findings of the earlier segment, the third part of the research
examined the residents’ aspirations to encourage the development of tourism in their com-
munities. For second and third part of the questionnaire, Demirovi¢ Bajrami et al. (2020)
used 14 items taken from previous research based on attachment to the community (Lee,
2013) and support for tourism development (Nicholas et al., 2009; Woo et al., 2015).

A 5-point Likert scale was used to evaluate the responses: 1 for disagree, 2 for slightly
disagree, 3 for neutral, 4 for partially agree, and 5 for definitely agree. The data were
processed in the software for social sciences SPSS (Statistical Package for Social Science),
version 23.0.

3.2. Case Study Area and Study Sample

Western Serbia occupies the western part of the Republic of Serbia, administratively
including the Macva, Kolubara, and Zlatibor administrative districts, with a total of 24 mu-
nicipalities (Banosuh, 2013; Cypaa, 2024). With an area of 11,882 km?Z, it makes up 13.43%
of the Republic of Serbia’s total land area. As stated by the 2022 census, 692,794 people live
on its territory, which is 10.35% of the total number of the country’s population. Although
the research included 845 respondents from the territory of Western Serbia, when consid-
ering the ratio of the population to the number of respondents, it is estimated that only
0.1-0.2% of the population was surveyed. The primary focus of the survey was on the
Zlatibor district, given that tourist arrivals are most dominant in the municipalities of this
district. Of the total number of visitors in 2019, Zlatibor district was visited by 74.1% of
tourists, Macva district by 12.64%, and Kolubara district by 13.25%. Therefore, the sam-
ple was determined by assessing the proportion of tourist arrivals by district. Out of the
total sample of 845 respondents, 113 (13.4%) respondents were from Macva district, 148
(17.5%) were from Kolubara district, while the largest portion of respondents (584) were
from Zlatibor district, making up 69.1% of the sample. Table 1 presents the detailed socio-
demographic characteristics of the participants who took part in the study.

Table 1. Socio-demographic characteristics of respondents (N = 845).

Margin of Error Margin of Error

- o o

Characteristics  Percentage (%) %) Percentage (%) (%)
Gender £3% Permanent residence +5%
Male 46.7 Macva district 13.4
Female 53.3 Kolubara district 17.5
Zlatibor district 69.1
Occupation +4% Education +5%

Student 10.8 Primary school 1.9

Employed 72.8 High School 33.5
Unemployed 10.3 Faculty 49.8
Pensioner 6.2 Master’s/doctoral 14.8

studies
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Table 1. Cont.

Margin of Error Margin of Error

1icH 0, 0,
Characteristics  Percentage (%) %) Percentage (%) %)
Age +9% Monthly income (€) +8%
15-24 11 <300 27
25-34 28 301-500 31.8
35-44 28.2 501-700 24.1
45-54 18.3 701-900 9.7
55-64 9.8 >901 7.3
65-74 3.6
75-84 1.1

Source: created by the authors based on data analysis in SPSS 23.0.

The research was conducted with a purposive approach and only included respon-
dents who lived in the territory of Western Serbia (n = 845). While completing the question-
naire, respondents were required to state their place of residence, ensuring the existence of
a control mechanism to ensure responses were collected from the appropriate sample. Af-
ter data collection, the authors thoroughly reviewed all survey questionnaires to confirm
that all respondents were residents of Western Serbia, which was the only condition for
participation in the research.

Between July 2021 and July 2022, data were gathered via an online (Google Docs) and
in-person (face-to-face) questionnaire that was sent via email or posted on social media
networks like Facebook and Instagram. The survey questionnaire was anonymous, partic-
ipation was voluntary, and the data were only utilized for scientific and research purposes.
The respondents provided informed consent.

The sample has a nearly equal gender distribution, with slightly more women than
men. Respondents range from 15 to 83 years old, with an average age of 40. Most partic-
ipants reside in Zlatibor district, followed by Kolubara and Macva. The majority are em-
ployed, while pensioners make up the smallest group. Most earn between EUR 301 and
700, with higher incomes being less common. Nearly half have completed high school or
university, while only a small portion have exclusively primary education. Additionally,
some respondents are involved in tourism development in their community.

The margin of error of all socio-demographic characteristic groups represents the per-
centage of uncertainty in the results, meaning that the actual percentages may vary within
the given range. The smallest margin of error is observed for gender (+3%), while the
largest is for the age group (£9%). This means that the margin of error indicates how pre-
cise the estimate is for each category, so when a percentage is stated, considering the error,
it is clear that the actual results may be slightly higher or lower than the number shown in
the table. Most socio-demographic characteristic groups have a margin of error below 5%,
indicating that the data are quite accurate and suitable for further analysis.

3.3. Data Analysis

Descriptive statistical analysis represents one of the statistical techniques used in this
research to illustrate residents’” attitudes toward tourism development, specifically their
level of agreement for or disagreement with statements regarding the benefits of tourism,
support for tourism development, and community attachment. During descriptive data
analysis, standard means and standard deviations were used for those values.

Furthermore, statistical correlation methods (determining the Pearson correlation co-
efficient) were used to examine the correlation between the variables regarding community
attachment, support for tourism development, and the development of slow tourism. Pear-
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son’s correlation coefficient r measures the strength and direction of the linear relationship
between two variables. It is given by

nYxy — (LX) (2y)
V[pEe = (x| [nLy? - (Ty)]

r=

where

e n=number of data points;

e ) xy =sum of the product of paired scores;
e Y 'x=sum of x-values;

e ) y=sum of y-values;

e Yx?=sum of the squares of the x-values;

e Y y?=sum of the squares of the y-values.

Regression analysis was used to determine the impact of social, economic, and envi-
ronmental benefits on supporting tourism development. In simple linear regression, the
relationship between an independent variable x and a dependent variable y is modeled
using the equation:

y=Bo+PBix+e
where

y = dependent variable

x = independent variable

o = y-intercept (the value of y when x = 0)

(31 = slope (the rate of change of y for each unit change in x)
€ = error term (residual)

In order to calculate the coefficients g and 31, you can use the following formulas:

_n(Xxy) = (XX (Xy)
n(Lx?) - (£x)

Ly = Bi(EX)

B1

Bo =

In order to ensure the key assumptions for the validity and reliability of the regres-
sion results, additional examinations were conducted. The results of the regression anal-
ysis show that the key assumptions are generally met. The residuals plot suggests mild
heteroscedasticity, but not to an extent that would significantly undermine the validity of
the model. The normal P-P plot shows that the residuals are approximately normally dis-
tributed, with minor deviations in the middle range, which should not affect the reliability
of the results. The standardized residuals are within the acceptable range (—2.96 to 2.91),
without any extreme deviations. Given the maximum Cook’s distance (0.030), the maxi-
mum Mahalanobis distance (17.700) and the value of the central leverage (0.021), there is
no evidence of influential points in the model that would significantly change its results.

4. Results

To examine the views of the residents who participated in the research on their per-
ception of tourism’s benefits, their support for tourism development, as well as their attach-
ment to the community, descriptive analysis was conducted. The results were interpreted
based on the collected sample and represented the attitudes of the local population, which
we considered in this paper as a representative sample at the level of Western Serbia. All
mean values are shown in Tables 2—4.
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Table 2. Residents’ perceptions of the benefits of tourism.

Perception of Tourism Benefits Mean (M) Standard Deviation (SD)
Social benefit 3.19 1.13293
Tourism affects the increase in the standard of living. 3.12 1.2874
Local culture is more preserved and respected thanks to tourism. 3.36 1.2974

Thanks to tourism, opportunities for participation in local activities

(concerts, fairs, exhibitions...) have increased. 3.54 1.3250
Tourism has the effect of increasing th.e sense of belonging to the 3.02 1.3087
local community.

Opportunities for training/education have increased due to tourism. 2.92 1.3155
Environmental benefits 3.15 1.28393
Tourism encourages environmental protection. 3.12 1.3710
Thanks to tourism, more (natural) areas are protected. 3.17 1.3932
Economic benefits 3.51 1.07585
The development of tourism increases the value of local real estate. 3.91 1.1794
Tourism mﬂuencgs thg increase of investments in 3.62 1.2908

tourism infrastructure.
Tourism influences the increase of investments in local infrastructure. 3.40 1.3340
The community I live in is rich in amenities and 3.10 1.2655

beautifully landscaped.

Source: created by the authors based on data analysis in SPSS 23.0.

As stated in the earlier part of the paper, the respondents expressed their views on a
five-point Likert scale, evaluating them with grades from 1 to 5. It can be assumed from
the descriptive analysis’s finding that the perception of the examined local residents about
the benefits they receive from tourism is at a satisfactory level (all mean values exceed
value 3). Observing the results obtained, it can be concluded that the respondents were
most satisfied with the economic benefits (M = 3.51; SD = 1.07585). They were also sat-
isfied with environmental benefits (M = 3.15; SD = 1.28393) and social benefits (M = 3.19;
SD =1.13293), and the result was positive.

Table 3. Residents’ attitudes regarding their support for the development of tourism.

Support for Tourism Development Mean (M) Standard Deviation (SD)

I would like to participate in the promotion of environmental

education and conservation initiatives in my community. 393 11724
I would like to actively participate in the creation of plans and
. . 3.75 1.2522
strategies related to tourism.
I'would be happy to get in touch with tourists from other cultures. 4.10 1.0802
I would support the further devglopment of tourism in 430 1.009%
my community.
I support the development of tourism initiatives that are sustainable
. 4.19 1.0722
and good for my community.
I believe that the further development of tourism will have a positive 412 11310

effect on the quality of life of all residents of the place where I live.

Source: created by the authors based on data analysis in SPSS 23.0.
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When it came to supporting the development of tourism, the respondents agreed ex-
tremely strongly. They showed positive attitudes towards the following variables that best
describe their attitude about support: “I would be supportive of my community’s tourism
sector developing further” (M = 4.32; SD = 1.0096); “I am in supporting a development of
tourism activities that benefit the community and are sustainable” (M =4.19; SD =1.0722);
“I am convinced that the quality of life for everyone who lives in the community where I
live will improve with the continued development of tourism” (M =4.12; SD =1.1310). The
respondents showed that they are somewhat attached to their local community (Table 4).
They showed it through the following statements: “I have a strong attachment to my place
of residence” (M = 3.64; SD =1.3109); “I feel a strong sense of belonging to the place where
Ilive” (M =3.57; SD = 1.3487); “I like that I live in this community” (M = 3.50; SD = 1.3557);
“People I know favor our community and its tourism potential over other communities”
(M =3.21; SD =1.3122). Also, respondents showed partial agreement with the following
variables: “Living in my community makes many things easier and enables me” (M =2.90;
SD = 1.3026); “I believe that living in my community is preferable compared to living in
other communities” (M = 2.85; SD = 1.2759). This means that the examined residents, al-
though committed to the community, are aware that there are certain shortcomings that
the community needs to eliminate.

Table 4. Attitudes of residents about commitment to the community.

Attachment to Community Mean (M)  Standard Deviation (SD)
I am very attached to the place where I live. 3.64 1.3109
I feel a strong sense of belonging to the place where I live. 3.57 1.3487
I'love that I live in this community. 3.50 1.3557
Life in my community reflects my way of life. 3.10 1.3187
Living in my community makes many things easier and possible for me. 2.90 1.3026
I believe that life in my community is better than in other communities. 2.85 1.2759

People I know favor our community and its tourism potential over
other communities.

3.21 1.3122

Source: created by the authors based on data analysis in SPSS 23.0.

Based on the high mean values and percentage agreement with the dimension, re-
spondents generally view the tourism development in the West Serbia region as good a
result. The economic benefits of tourism development are generally well received by re-
spondents. However, the social and environmental benefits are met with a slightly lower
degree of satisfaction. Also, the examined residents’ show very high agreement when it
comes to supporting the development of tourism. Conversely, the examined residents, al-
though attached to the community, are aware that there are certain shortcomings that the
community needs to eliminate.

4.1. Analysis of Results Obtained Using Statistical Correlations

Statistical correlation shows the strength and direction of the linear relationship be-
tween two variables. The relationship between the variables is expressed using the Pearson
product-moment correlation coefficient (r), considering that these are continuous (inter-
val) variables. According to Cohen (2013), the values of statistical correlations can be low
(r=0.10-0.29), medium (r = 0.30-0.49), and high (r = 0.50-1.00). Correlation analysis was
applied to determine the association/relationship between variables related to the percep-
tion of benefits from tourism, support for tourism development, and commitment to the
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local community. Based on the results shown in Table 5, it can be seen that all correlations
obtained between observed variables are positive and that all correlations shown are high.

Table 5. Correlation analysis—association between variables.

Perception of Tourism Support for Tourism Attachment to
Benefits Development Community
Perception of tourism benefits 1
Support for tourism development 0.62 ** 1
Attachment to community 0.69 ** 0.55 ** 1

** correlations are significant at the r < 0.01 level (2-tailed). Source: created by the authors based on data analysis
in SPSS 23.0.

Based on the research results and the high correlation values shown, observing the at-
titudes of the respondents, it can be concluded that the perception of the benefits of tourism,
support for the development of tourism, and attachment to the community are strongly re-
lated. From the correlation matrix, it can be concluded that the positive correlation is very
strong, at a significance level that is less than 0.01, among all three variables. This can be
utilized to mean that respondents who are more involved in the community will perceive
tourism development and its benefits more favorably, and that the benefits of tourism will
also positively impact residents, encouraging them to support tourism development. Also,
it is crucial to remember that attachment to the community shows a high positive correla-
tion with the support that the community can give to the development of tourism. Figure 3
presents a schematic representation of the correlation results

0.69%*
Perception of Attachment to
tourism benefits i%:* 0.5;5*/*' community
Support for
tourism
development

Figure 3. Graphic representation of the results of the correlation analysis (H1, H2 and H3). Note:
** correlations are significant at the r <0.01 level (2-tailed).

4.2. Analysis of the Results Obtained Using Regression Analysis

To analyze the relationship between variables of supporting tourism development
and the benefits (social, environmental, and economic) that the examined local community
receives from tourism, regression analysis was carried out. Also, regression analysis was
carried out to examine the impact of the residents’ attachment to the community on the
perception of benefits of tourism, and further analysis assessed the influence of the same
variable on the tendency to support the development of tourism. Regression analysis can
investigate the causal relationship between the dependent and independent variables and
the magnitude of the effect between the variables. Multiple regression describes how well
a particular set of variables predicts a particular outcome (Pallant, 2020).

Regression analysis determines the probability value and standardized coefficient for
each hypothesis using one statistical test. This means that the analysis will give two im-
portant values for each hypothesis, namely, the significance level and the prediction value.
However, the hypothesis is only accepted if its probability (Sig.) is below p < 0.05; other-
wise, the hypothesis is rejected. The analysis will give a standardized coefficient regardless
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of the probability values that must be specified to approve or disapprove of the hypothesis.
Table 6 illustrates the findings of the analysis that was conducted.

Table 6. Regression analysis —tourism benefits and support for the development of tourism.

Independent Variables B Significance (p Value)
Social benefit 0.255 0.000
Environmental benefit 0.068 0.080
Economic benefit 0.352 0.000

Source: created by the authors based on data analysis in SPSS 23.0.

Support for tourism development was the dependent variable, while the variables
that were independent in the regression analysis were social, environmental, and economic
benefits. The analysis conducted shows that all three benefits from tourism development
can predict 39.1% of the criterion variable, i.e., support for the development of tourism
(R2=0.391).

The predictor variable for Hypothesis 1a was social benefit, and the requirement vari-
able was support for tourist development. The hypothesis stated that social benefits re-
sulting from tourism development had a favorable effect on examined residents’ attitudes
toward support for tourism development. Based on the standardized beta coefficient
(B =0.255, p = 0.00), we can say that in the case of the attitudes of the sample, surveyed so-
cial benefits predict support for the development of tourism in a positive direction, mean-
ing that with the growth of social benefits, support for the development of tourism also
increases. The obtained results indicate that Hla is confirmed.

In Hypothesis 1b, which reads ‘The benefits to the environment positively influence
residents’ attitudes toward supporting the development of tourism’, no remarkable unique
contribution exists for the dependent variable’s prediction (p = 0.080). Therefore, H1b is
rejected, which means that respondents believe that environmental benefits do not have a
significant effect on residents” support for the development of tourism.

Hypothesis 1c points out that the economic benefits have a positive effect on residents’
views supporting the development of tourism. The data shown in Table 6 indicate that
the standardized beta coefficient is positive ((3 = 0.352, p = 0.00), which indicates that the
greater the economic benefits from the development of tourism, the more the respondents
will support the development of tourism. Thus, Hlc is confirmed.

Additionally, the relationship between variables related to community commitment,
perceptions of the benefits of tourism, and tendency to support tourism development was
examined using regression analysis. The dependent variables that were included in the
regression analysis were the perception of the benefits of tourism and support for the de-
velopment of tourism, and the independent variable was an attachment to the community.
The analysis conducted shows that commitment to the community can predict 48.8% of the
model, that is (R2 = 0.488). Based on the standardized beta coefficient (3 = 0.699, p = 0.00),
we can say that commitment to the community has a favorable impact on perceptions of
the benefits of tourism that the residents have. This would mean that the respondents,
who are more committed to the community, will be more satisfied with the perception of
the benefits of tourism. The findings reported are consistent with earlier studies (Adongo
et al., 2017; Brida et al., 2014; Campon-Cerro et al., 2017; Demirovi¢ Bajrami et al., 2020;
Gursoy & Rutherford, 2004; Lee, 2013). Also, the analysis shows that commitment to the
community can predict 30.7% of the model (R2 = 0.307). According to the standardized
beta coefficient (3 =0.554, p = 0.00), residents” propensity to support tourism development
can be positively influenced by their attachment to the community. This finding is consis-
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tent with previous research on the topic (Campon-Cerro et al., 2017; Demirovi¢ Bajrami
et al., 2020; Nicholas et al., 2009).

5. Discussion and Conclusions

The examined residents of Western Serbia are satisfied with all the benefits that
tourism provides, but it can be concluded that, to a certain extent, they are more satisfied
with economic than social and environmental benefits. This makes sense since residents in
developing countries typically place a high value on the expansion of tourism’s economic
benefits (Adongo et al., 2017). Also, the results confirm previous research that showed that
economic impacts can be more important (Abdollahzadeh & Sharifzadeh, 2014; Hanafiah
et al., 2013; McGehee & Andereck, 2004) than social and environmental components. In
addition to positive attitudes about the benefits of tourism development, the respondents
in Western Serbia showed a high tendency to support the development of tourism in the
future. As a result, the majority of the examined population favors sustainable and benefi-
cial tourism initiatives. A significant percentage of the community thinks that as tourism
develops, it will improve everyone’s quality of life in the surrounding areas. This could
be seen as evidence that nearby destinations in need of economic growth welcome tourists
with open arms (Ezeuduji & Rid, 2011; M. D. Smith & Krannich, 1998). Observing the
degree of connection that the examined locals have to their localities, it can be concluded
that the residents, although attached to the community, are aware that there are certain
shortcomings that the community needs to eliminate. This indicates that the residents of
Western Serbia are very attached to and experience a deep sense of inclusion in the places
where they live. They are also aware of and favor the tourist potential of their place, but
they state that they are aware that there is no greater quality of life in their communities
than in others.

The tourism literature is starting to feature research studies that investigate the re-
lationships between variables like support for tourism development, the perception of
tourism development through perceived benefits, and attachment to the community, in
addition to examining the attitudes of the residents toward tourism development (Abdol-
lahzadeh & Sharifzadeh, 2014; Nunkoo & Gursoy, 2012; Nunkoo & Ramkissoon, 2011; Sty-
lidis et al., 2014; Lee, 2013; Nicholas et al., 2009). It was crucial to take a peek at the relation-
ship between the variables provided as well as the impact of one variable on another, as the
literature indicates that examining attitudes alone is insufficient. First, the relationship be-
tween the inclination to encourage additional tourism development and the perception of
benefits from tourism was examined. The results demonstrated a favorable association be-
tween the community’s ability to support the development of tourism and the perception
of benefits from tourism. This suggests that local authorities will be more willing to pro-
mote the growth of tourism the more content with and aware they are of the benefits they
gain from it. While the primary objective of this paper was purely related to the beneficial
impacts of tourism, it was demonstrated that a favorable understanding of the economic,
social, and environmental advantages of tourism would encourage tourism development.
The outcomes of this study align with the findings of other investigations conducted by
Campon-Cerro et al. (2017), Davis and Morais (2004), Demirovi¢ Bajrami et al. (2020),
Ko and Stewart (2002), McGehee and Andereck (2004), Nunkoo and Gursoy (2012), and
Stylidis et al. (2014). This might be taken to mean that residents will be more willing to
interact with visitors and support the growth of tourism if they are aware of how tourism
is developing in their area and believe it has a positive influence (Brida et al., 2014). How-
ever, there is no support if the effects of tourism are thought to be negative (Gursoy et al.,
2010; Nunkoo & Gursoy, 2012).
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Determining whether the effects of the three types of perceived tourism benefits had
the same influence on support for tourism was crucial during the research. It was expected
that economic benefits would have the greatest influence on the residents” decision to sup-
port the development of tourism, which was observed in the results of this work. The
results are not surprising either, namely, that social benefits have a positive impact that is
somewhat smaller than economic impacts, while on the other hand, environmental bene-
fits do not have any significant impact on the attitude of residents towards encouraging
the development of tourism. These findings come following a study from Kavala, Greece,
(Stylidis et al., 2014) that showed the impact of environmental benefits was lowest and fi-
nancial benefits were greatest. The results obtained can be explained by the need of the
residents for the economic benefits of tourism as a driver and initiator of a better quality
of life in the community. It is important to emphasize that the residents may not have
enough knowledge about the environment and its protection and therefore do not think
that the development of this segment can influence their decision to support the further
development of tourism (Nyaupane & Thapa, 2006).

This paper also analyzes the correlation between the degree of residents’ attachment
to their local community and the tendency to encourage both slow and rapid tourism devel-
opment. It also looked at how attachment to the community and the belief in the benefits
of tourism interacted. According to the findings, which are in line with earlier studies on
the subject, residents’ propensity to support tourism development is positively impacted
by their sense of community (Campon-Cerro et al., 2017; Demirovi¢ Bajrami et al., 2020;
Nicholas et al., 2009; Adongo et al., 2017). This could imply that Western Serbians, who
tend to be closer to their community, will be more inclined to encourage the development
of tourism in their territory. As a result, residents who are more committed to the commu-
nity are more inclined to actively participate in decision-making or engage in other activi-
ties that will enhance and promote the growth of the community and tourism. It is possible
to read the positively correlated relationship between support for tourism development
and attachment to the community as meaning that those who are more connected to their
surroundings will be more likely to support it. Additionally, prior studies have demon-
strated that residents who are devoted to their community favor tourism development to
maintain the originality of their location (Adeniran & Akinlabi, 2011; Rasoolimanesh et al.,
2015). Research also indicates, in contrast to the aforementioned opinions, that residents
who are deeply committed to their community typically do not wish to encourage tourism
development because they see it as a threat to their place of residency (Draper et al., 2011;
Gursoy et al., 2002).

The results demonstrated that, in this particular case of the residents living in Western
Serbia, a sense of belonging to the community positively influences the residents’ opinions
of the benefits of tourism. This suggests that residents who have a strong sense of commu-
nity are aware of the advantages that tourism may offer, and that attachment to the com-
munity can positively influence locals” perceptions of these advantages. More dedicated
residents will be more conscious of the effects of tourism and will give greater thought to
how tourist development can improve their community. The significance of this positive
correlation between the variables must be emphasized because it is helpful in fostering
positive interactions between residents and visitors. In the end, tourists are more drawn
to a welcoming local community (Eusébio et al., 2018). This paper’s findings align with
the findings of much other research conducted on the same subject (Adongo et al., 2017;
Brida et al., 2014; Campon-Cerro et al., 2017; Demirovi¢ Bajrami et al., 2020; Gursoy &
Rutherford, 2004; Lee, 2013).

Based on all the results presented, it can be concluded that the local communities of
Western Serbia, based on the views of the surveyed population, have the potential and
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desire for the further development of tourism in their communities, which will be in accor-
dance with the principles of CBT. The high level of commitment to the community and the
desire to support the development of tourism clearly imply the direction which the respon-
dents would like the future development of tourism to be oriented towards. Therefore, it
can be concluded that the development of CBT in the communities of Western Serbia is
possible and supported.

This study had several limitations, which can be considered for future research.
Within this research, the variable related to the quality of life of the local residents, which
can be an indicator of the impact of tourism, was not taken into account. This variable
could include material, emotional, and various other aspects, such as safety and the like.
Also, it would be useful to investigate whether the attitudes of the residents in the direc-
tion of the development of tourism differ depending on whether the residents engage in
tourism and in what way.

The contribution of this paper is extremely large because, in the literature so far, no
research has been conducted that has covered such a wide area. The research covers three
administrative districts that include 24 municipalities and cities in the territory of Western
Serbia. The instrument developed for measurement can be utilized in the future to investi-
gate the opinions of residents in the other three clusters that the Republic of Serbia’s tourist
strategy has outlined, which will help Serbia’s tourism sector develop in the future. There-
fore, it will be possible to compare the results for each cluster, which would allow us to see
the views of the local population, based on which future tourism development strategies
could be formulated.
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