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If you are determined to create a good image, then you need to think about how to attract
people to yourself.

Emphasize the benefits. Many forget about it. For example, it is more important for a guest to
know that hotel employees are ready to help solve his problems.

Find out what they think of you. Search through TripAdvisor, Airbnb, and Booking reviews
to understand why you are loved the most and what needs to be fixed. And do not forget to leave
answers.

Go beyond the walls of the hotel. If your hotel is located in an attractive area (it can be either
mountains or the center of a metropolis), then add this to the commercial. Visitors must understand
where they will come!

Optimize your hotel website. Website optimization is the basis of online promotion. If you
miss this item - do not expect reservations and good sales.

Target. Understand who your main consumer is, make basic bets on this particular audience.
But do not forget to experiment, this way you will find potential customers that you could not think
of.

Work on social media posts. Post useful content regularly. Hold various events with prizes,
motivate guests to relax with you. Anything can be a motivator: from an all inclusive format bar to a
Jonas Brothers concert.

Be sure to conduct a competitive analysis. Perhaps it is precisely the ideas of competitors that
will help you find your selling chips.

Branding is an indispensable part of the competitive strategy in a period of difficult economic
conditions - it is part of the anti-crisis competitive development program. Valuable brands are least
sensitive to the crisis. Without branding, the future of a high-class hotel group in the post-crisis period
is extremely uncertain - customers monitor the emotional and rational characteristics of the brand and
the price-quality ratio.

It seems necessary to study the impact of global economic instability on the development of
the hotel market, on the formation of competitive advantages and the competitiveness of five-star
hotels and brands.
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KA3BAKCTAHJAFBI KOHAKKAWJIBIK BU3HECTHIH KA3IPTT JKAF JAMBI
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Typusm onemzik >koHe OTaHJBIK 3KOHOMUKAHBIH €H HHTErpalisulaHFaH cajlachl OOJIBII
TabbIIaAbl. XajblK IapyalbUIbIFbIHBIH 30-1aH acTaM cajachl OHBIMEH ©3apa 1C-KUMBbUI Kacaiibl.
Konak yii mapyambuibIFbl TYpU3M HH(PAKYPBUIBIMBIHBIH aKbIpamac 0eJ1iri 60J1a OThIphII, OM3HECTIH
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nepbec Typi 6obin TabbIaAbl. KoHak yit On3HeciHiH 6apadap JaMybIHCHI3 TYPU3M/II 1aMbITy MYMKIH
eMec.

KoHnak yit Ou3Heci — >KakChl , TYPaKThl TaObIC oKeneTiH Ow3Hec. bynan 6acka, KoHaK Yi
OM3HECIHE MHBECTHUIMS Caly iC KY3iHAE TOyeKeNnai KaKeT eTIEUTIH KamuTan cainyabl Oiunmipeni,
cebebi Herisri akTUB Y3aK Mep3iMJIi MepCleKTHBaJa opTalla ecemmneH XbUibiHa 5% - Fa
KbIMOATTaWTBIH KBIDKBIMAUTBIH MYJIIK OoJibin TaObuiaabl. Meicansl, Eyponana KoHak yil Ou3Heci —
OWJI TYCIHIKTI )KoHe Oemeni ousnec [1].

Konaxk yii Ou3Heci KOHAKKAMITBUTBIK CATachIHAa KBI3MET KOPCETYMEH OailIaHBICTHI J)KOHE €H
0acTBICHI TYPHUCTEP/IiH, COHBIH IIIHAC ICKEPIIIK MaKcaTTapFa KeJIETiH JAeMalTylIblIapIblH JKOHE T.0.
KQXKETTUTIKTepiH KaHaFaTTaHAbIpyFa OarbITTaJIFaH.

KoHnak yit OGusHeci eTe op TYpii — OJI YIKEH TPaHCYJITTHIK JKEJIepAl, COHIai-aK MIaFblH
0TOACBIIBIK KOHAK YHJIEpl KAMTH/IBI, €pTEri capaiiapbIiHa YKcac COH/II OecC JKYIIIBI3 bl KOHAK YIIIep,
COHJIaii-aK marblH XocTenaep. CtaTucTukara colikec, ipi KoHaK yusepre 60% KoHakTap Keneml, aj
KaJlFaHJIapbl IaFblH KOHAK YWJepre apTBIKMIBUILIK Oepemi. JXyinapi3nap caHbl OOMBIHIIA KOHAK
YHJIEpIiH KeH TaHBIMAJI )KIKTEIyl op eJ/e O31HIIK epeKIIeIITriHe He eKeHIH aTal OTKeH XoH, TypKus
MeH Eypomama 5 Kynnel3 KbI3MET KepceTy JeHreii OoibiHIIAa Oip-OipiHeH aiTapibIKTai
€pEeKIICIICHE/I.

Kazakcranma 2019 xbutFbl KaHTap-KbIPKYHEK KOPBITHIHIABLIIAPEI OOMBIHIIA KeTyHIiepIi
OpHANACTHIPYMEH IIYFBUIAHATHIH OPHAJIACTBIPY OPBIHAAPBIHBIH caHbl 3630 OipiikTi KyparaH,
OHJIaFbl OPHAJIACTBIPY OPBIHAAPBI CaHbl 75779 OGemme Ooica, Oyi1 perTe Oip>KOJIFBI CHIHBIMIIBLIBIK
181153 Tecek-opbiHabl Kyparad. Omap 4865,8 MbIH ajgamra KbI3MET YCBHIHBUIILI koHE 92077,6
MUJUIMOH TEHIe COMAaChlHA KbI3MET KepceTinai. OpHamacTeIpy OPBIHAAPBI KOPCETIK KBI3METTEp
KeJeMmi (MelipaMxaHanap/bIH KOPCETUIETIH KbI3METTEPIH KOCIaraHa) 6TKEH KbIIFbI YKCAC Ke3eHMEH
CaNIBICTBIPFAH/Ia €CETTI Ke3EeHE CalIbICTRIpMalTbl Oaranapaarsl 13,5% - ¥a ecri.

KypopTThIK aiiMakTap/a opHanIacThIpy OPbIHAAPBIHBIH CaHbl OTKEH KBUIFbI YKCAC Ke3eHMEH
canbIcThIpranaa 8,5% yurraii el sxoHe 6esmvenep canbl 21007 GipiikmeH 1052 O6ipmikTi )KoHE OJIapIbIH
KOPCETIITeH KhI3METTEPiHIH KojieMi 14869,0 MUJUITMOH TEHI'€HI KypaJibl HEeMeCe OTKEH JKbUIFbI THICTI
KE3€HIe caJIbICThIpMalbl Oaramapya 3,1%-ra ke [2].

Konak yinepaiH TaObichl keOiHece TypUCTIK callaHblH >KafjaiblHa OainanbicTel. Kasipri
yakbITTa 2020 XbUTFa AeiiHri JlyHUeXy3UTIK TYPUCTIK YHBIM capaluiblIapblHbIH OoJKaMaapsl eTe
KaFBIMJIBI: TYPU3MHIH QJIEMJIIK MHIyCTPHUSCHI )KbUT CalibIHFBI ©ciMi 4% >koHE ofaH Aa Kell. by oy
eciMl odyeTachIMalAapblH KOJDKETIMAUIITIHIH KeOetoiMeH (oJapJblH Oarachl MEH OpTYpJILIIri),
TYpUCTIK WH(PAKYPBUILIMHBIH >KaKCapybIMEH, TYPHUCTEP/AiH ol-ayKAThIHBIH ©CYIMEH, OIeMIIIK
SKOHOMMKaHbIH ahaHIaHybIMEH >koHE T.0. KaMTaMachl3 eTule[l. OJIEMIIK XaJbIK HEFYPJIbIM
Oencenai Oomyna, Oy TYpUCTIK camapiap CaHBIHBIH ecyiHe (OM3Hec TypusM, AeMaiy, eMJey,
TaHBIMJIBIK TYPH3M, T.0.), IeMEK, KOHAK Yi UHIYCTPHUSCHIHAAFBI ICTEPIH OH *aF1alibIHa aJIbII KeJe Il
[3].

Konak yii mapyanbuibiFbl KOPCETKIIITEPIHIH CEPIiHI €/1eT1 KOHAK Y CaHBbIHBIH apTybIMEH
CUMaTTaIaibl.

Keneci kecTeieH OpHAIACTHIPY OPBIHIAPBIHBIH COHFBI 3 KbUT apaJIbIFbIHIA Kajlail ©3repreHiH
OaifkaybIMBbI3Fa 00JIaIbI:

2017 xbin 2018 bt 2019 xpin
(KaHTap-KbIPKYHEK) (KaHTap-KbIpKYHEK) (KaHTap-KbIPKYHEK)

BapJbirbl 2997 3345 3630

5* 22 22 23

4* 89 78 71

3* 132 120 92

2* 18 23 16

1* 15 14 9

CaHaTel KOK KOHAaK 1537 1706 1879

yi
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Oszre ne 1184 1382 1540
TYPFBUIBIKTHI
OpBIHJAD

Kecme Cmamucmuka komumeminiy Oepexmepi He2i3iHOe a8mMopMeH KYPACMbIPbLIZAH

Konak yil mHAyCTpHsCBHl KOCINOPBIHIAPBIH, dcipece >kahaHaaHy arFJalblHIA AaMBITYIbIH
Ka3ipri 3aMaHFbl YPAiICTepi KaHa HAPBIKTAP bl UTEPY, 1IIKI CATABIK XKOHE CallaapalibIK CTPATET HSUIBIK
aNbsSHCTApFa Kipy, capajay, JHICH3USIIBIK KemiciMaep (¢dppaHYaii3uHT) jkacacy, Kemcim-Imapt
OoiipiHIIa OacKapy, MIETENIIK CepIKTECTePMEH OipIeCKeH KOCIMOpPBIHIAp KYpY KOHE T.0. CHSKTHI
KOCIIKEPJIiK KbI3METTI )KYPTi3yAiH jKaHa TOCUIAEPIH KOJIIaHy OOJIBIN TaObLIa b,

Kasakcranma nuneH3usiiblK Keicimmapt Herizinae Ritz-Carlton, Hilton, Astana Marriott
Hotel, Rixos President Astana, Radisson Hotel Astana, Ramada Plaza Astana u Soluxe Palace Astana
XOHE T.0. CEKUIII dNIeM/Ie AJJIBIHFBI KaTapJibl KOHAK YHJIEPIIH JKeTIepl )YMBIC icTeimi. Amnaiina oy
KaJIBIIITAaCIIaFaH YJITTHIK KOHAK YH KOCIOPBIHAAPHI YILIIH KOJaiChI3 YpAic OOJIbIN TaObLIaabI.

Comnjaii-ak, OChl JKbUIJBIH MaMbIp alibiHga AKTay KanaceiHiaa Kasakcranmarsl anramksr all
inclusive (GapbIFbl KAMTBUIFaH ) KOHIECIIIAACHI OOMBIHIIA JKYMBIC iICTEHTIH 5* Rix0s jKemiCiHiH KkaHa
KOHAK YHiHIH alIbUTyBl )KOCTIAPJIAHBIIT OTHIP.

Konak yi#t 500 Hemepai KaMTUTBIH OOJIaJibl: OHBIH immiHAe — 462 AenroKke, 22 HOMEp JIIOKC
KaTeropusuibl, | Mpe3uaeHTTIK HoMmep skoHe 15 Oynranmo. Konak yil aymarbiHaa j000H, aTpuym,
Mmeipamxananap,CIIA-opranbikrap, a0k OacceitH 6omaabl, 750 agamabl )KYMBICIIEH KaMThIMaK
[4].

1998 bl KazakcTanaarsl KOHAaK Yil HApBIFBIHBIH JaMy TeHICHIIUUIapbl MEH 0o KaMIapblH
YKaCcalThIH KOHAK Y MHAYCTPUSCHIHBIH MamMaHbl Ka3akcTaHIbIK KOHAK YIWJIEp MEH MeHpaMxaHajiap
kKaybiMaacTeirbl (KAI'uP) xypeutran 6onateiH. KazakcTaHnbIK KOHAK yiliep MeH MelpamxaHanap
kaysiMaacTeirbel (KAI'mP) — Kazakcran PecnyOnuKkachbIiHBIH KOHAK YW KEIICHIEPiH, XaJIbIKapallbIK
KOHAaK Y# KeNiJepiHiH OKUIMIKTepiH, KOHAK Yl MHIYCTPHICBIHAAFBI XKETKI3YIIUIEepal, OYKapaibIK
akmapat KypanaapeiH «KoHak yil »oHe MelipaMmxaHa: OM3HEC )KOHE MEHEIPKMEHT), KbI3MET KOPCETY
¢dakynpTeTTepi Oap KOJUIEDKIEpP MEH YHHUBEPCUTETTepIi OIpiKTIpeTiH KOMMEPLUSIIBIK eMec,
YKIMETTIK eMmec yilbiM. OHbIH OacTbl MiHJeTI — Ka3akcranaa 3amaHayn KOHAK Yyil HapbIFbIH KYpY
00JIbII TaOBLUIAIEL.

CoHFBl  OHXXBUIIBIKTAa KAPKBIHABI JaMy allfaH  KOHAKXAMJIBUIBIK  WHJIYCTPHSICHI
KOCIMOPBIHAAPBIHBIH 1AMy YPAICTEPiHE KaTKbI3Y KEPEeK:

1) KoHaK Y »koHe MelipaMXaHa YChIHBICTapbIH MaMaH/1aHIbIPY/ Il TEPEHIETY;

2) xanbIKapaJblK KOHAK YH jKoHEe MelipaMxaHa Ti30eKTepiH Kypy;

3) maFbIH KQCIMOPBIHAAP JKETICIH 1aMBITY;

4) KOHaKXalIbUIBIK UHIYCTPHSICHIHA jKaHA TEXHOJIOTUSIIAP IbIH SHT131Ty1.
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