6omazel. Haypei3 MelipaMbl, TYpKi TUIIEC XajKbIHA OpTaK MEpEKesep, Tapuxu jka3dayiap MeH
ECKepPTKIIITEp, SKH BIHTHIMAKTACTHIPAThIH (aKTOpiap HEFypibIM Keml Ooica Oykapara
COHIIAJIBIKTBI TAPTHIMIBI, )KaFBIMJIBI UMUK KAJIBIITTACTHIPAIBL.

KopsbiTa kencek, Kazipri yakpITTa KOFaMIACTHIKIIEH OalIaHbIC JSCTYPJi MAapKETHHITIH
Kypaylibl 3JeMeHTi periHae Kapanaabl. SrHu, KP MO3MTHUBTI HMMUIKIH KaJbIITACTBIPY
MaKcaTblHJla KOFaMJACTBIKIICH OailIaHBICTBI ayMaKTHIK MAapKETUHITIH HEri3ri MiHACTTEpiH iCKe
aceIpyFa MYMKIHJIK OepeTiH Typmi PR - TexHOonorusmap MeH Kypanaap MmaiianaHbUIybl KEPEK.
Byn perre PR — rtexHomorustiap nerenne Oackapy CYOBEKTICIHIH MIHISTTEPIH aHAFYPIIbIM
OHTAMIIBI ICKE achlpy MAaKCaThIHJIAa UMUK JKEKEe JIEMEHTTEpiH OipbIHFall yiieciMal OyTiHTe
OaliaHbICTBIpyFay OaFrbITTAIFAH CaHAJbl OPEKETTEPHiH >KUBIHTBIFBI, JKYHeTl KOJIJaHBUIATHIH
QJICYMETTIK — KOMMYHHUKATUBTIK KypaJIIapIblH, OAICTEP/IiH koHe PR - KbI3METTIH KUBIHTHIFBI, 63
keserinne PR — kypammap — Oyn PR - cyObexTiHiH MakcaThlHAa KOJDKETKi3y YIIIH iCKe
aChIPBUIATBIH KOFaMMEH OaiIaHBICTBl YHBIMIACTBHIPY OOWBIHINIA OHTAMIIBI OHE KOJ OepiieTiH
OpEeKeT 9IICTEPiH iCKe aChIPYAbIH MPOLECCYANIBIK XKOHE YUBIM/BIK TAKTUKAIBIK HBICAHIAPHI.
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Annotation

The article offers an in-depth research look at the advertising industries of Kazakhstan
and Turkey, revealing key dynamics and features of their development. Having analyzed various
segments of the advertising market, including television, internet, outdoor advertising, radio and
print, we highlight significant trends that are shaping the current landscape in both countries.

The article discusses the challenges facing advertising companies in each region. We look
at the impact of digital transformation and changing media preferences on marketing strategies.
The economic context also acts as an important factor in determining the dynamics of
advertising markets.
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Highlighting opportunities for growth and development, the article highlights how
advertising companies can take advantage of the opportunities presented by the digital era and
innovative technologies. The article concludes by prompting discussion on how companies can
strategically adapt to effectively navigate today's media environment, overcoming challenges and
innovating to achieve maximum impact and success in the marketplace.

Keywords: advertising market, comparative analysis, growth trends, digital
transformation, media preferences, challenges and opportunities, innovations in advertising,
market structure, advertising trends.

Every day, modern societies are faced with a deluge of advertising influences that
permeate our everyday experiences. Advertising plays a key role in the modern economy,
shaping consumer preferences and determining the success of brands and businesses. In the
context of the global development of advertising industries, national markets represent unique
ecosystems influenced by cultural, economic and legislative factors.

In this article we will attempt to conduct a comparative analysis of the advertising sectors
of two countries - Kazakhstan and Turkey. Both states, located in strategically important regions
of Eurasia, have similarities and differences in their economic and cultural characteristics, which
directly influence advertising strategies and trends.

Let's analyze the main aspects of the advertising markets of these countries, identify
similarities and differences, and, finally, pay attention to the challenges and prospects faced by
the advertising industries of Kazakhstan and Turkey in the modern world. Our analysis will
cover both general trends in advertising and the specific features that make these markets unique
in their own way.

A comparison of the advertising sectors of Kazakhstan and Turkey reveals common
trends that reflect global changes in the advertising industry and at the same time take into
account the unique characteristics of each market.

In Turkey, the digital revolution is particularly noticeable due to increased activity on
social media. Social networks such as Instagram, Twitter and Facebook have become not only
platforms for communication, but also important tools for marketing and advertising. The growth
of the digital segment in Turkey is highlighted not only by the expansion of audiences in the
online space, but also by increased engagement through interactive formats and personalized
content.

In Kazakhstan, digital transformation is also actively progressing, supported by the
introduction of new technologies and increased activity of advertisers in the online space. The
growth of the digital segment reflects the desire of companies to adapt to modern trends by
offering digital formats, including search engine advertising, contextual advertising and video
advertising. The increased use of online platforms indicates that Kazakh advertisers are
recognizing the potential of digital channels to reach target audiences and measure the
effectiveness of advertising campaigns[1].

Both markets are distinguished by their desire to use data and analytics for more precise
targeting, a key element of digital transformation. The transition to mobile advertising,
interactive formats and the use of artificial intelligence technologies is also noticeable in both
Turkey and Kazakhstan. Overall, both markets demonstrate a desire for innovation and efficient
use of digital resources in a rapidly changing digital landscape.

Tulrkiye continues to integrate new technologies and formats to meet the needs of
advertisers and audiences. In a changing media environment, the Turkish advertising market
remains dynamic and adaptive. Interest in collaboration with Digital, the growth of online
advertising and the use of innovative formats highlight the desire to effectively adapt to the
requirements of modern audiences. These trends indicate continued growth and diversity in the
Turkish advertising industry[2].
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Both markets are showing growth trends despite the challenges they face. The optimistic
outlook in Kazakhstan highlights the successful adaptation to media changes and the resilience
of the advertising market. In Turkey, the integration of new technologies and formats reflects the
desire to innovate and meet the needs of modern audiences. Thus, both markets leave room for
optimism and provide prospects for further growth in the advertising industry.

Figure 1. Comparative analysis of the advertising markets
of Kazakhstan and Turkey
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Advertising companies in Kazakhstan and Turkey have significant prospects for growth
and development based on various factors such as economic development, technological trends
and changes in consumer behavior.

There is a dynamic development of the business environment in Kazakhstan, which
creates favorable conditions for the growth of advertising companies. The economic diversity of
the country and the active attraction of foreign investment contribute to an increase in the
advertising budget. It is also worth noting that the rapid growth of the online space in
Kazakhstan is opening up new opportunities for digital marketing and online advertising.

In Turkey, the advertising market also represents significant potential for development.
The country remains a key player in the region, with its dynamic economy and commitment to
innovation creating a favorable environment for advertising agencies. The rise of online
consumption and the popularity of social media in Turkey are opening up new opportunities for
digital marketing and targeted advertising [3].

Technology trends such as the use of artificial intelligence, data analytics and process
automation are becoming key factors in the development of advertising companies in both
countries. Effective use of modern technologies helps optimize advertising campaigns, increase
their efficiency and accuracy in reaching the target audience [4].

Consequently, advertising companies in Kazakhstan and Turkey have growth prospects
based on economic development, a vibrant online space and the use of advanced technologies.
However, for successful development it is necessary to take into account the specifics of the
market, changes in consumer behavior and effectively adapt to the modern requirements of the
advertising industry.
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In conclusion, a comparative analysis of the advertising sectors of Kazakhstan and
Turkey revealed unique features and similar trends in the development of both markets. Both
states are actively adapting to the challenges of the digital era, delving into digital transformation
and developing new media strategies.

In Kazakhstan, despite a decline in press coverage, the market is showing overall growth,
especially in television and online advertising. It is important to note the resilience of television,
which continues to be a key communication channel. While in Turkey, the dynamic advertising
ecosystem is actively integrating new technologies and focusing on the digital future. Both
countries face challenges such as declining interest in print media and changes in the global
political environment. However, the growth of online advertising and the desire for innovation
provide advertising companies with new opportunities for development.

With rapidly evolving technology and ever-changing audience preferences, companies
that can adapt and seize new opportunities will have an advantage. The advertising markets of
both countries offer promising prospects for innovation and growth, while remaining at the
forefront of global business.
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