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With the development of the digital age and the ever-increasing influence of social media
on the daily life of modern people, developing effective audience engagement strategies has
become a critically important issue. Personalised approach and individual interaction are
becoming key to attracting and retaining users' attention [1].

In our study we focused on analysing the value characteristics of social media users, which
opens new directions for the implementation of interaction and communication strategies. The
difficulty in recognising and understanding these value preferences in detail requires the
development of tools that can ensure the accuracy and objectivity of collecting relevant data.

In this paper, we present the development and validation of the Skillsy test-questionnaire,
an innovative tool for assessing the value profile of users, specifically adapted for its use in digital
communications and marketing. The Skillsy test is an attempt to overcome the shortcomings of
existing value assessment methods such as in-depth interviews, focus groups and surveys, which
can be limited by subjectivity of responses, sampling errors, low participation rates and privacy
issues [1].

The present study aimed to investigate users' value orientations on a social network and
create a targeted content strategy.

Interaction in social networks is becoming increasingly targeted and individualised, which
requires new approaches to the formation of audience interaction strategies [2,3].

Studies in the field of social psychology show that one of the main factors influencing the
attraction and retention of users' attention online is the consideration of their value orientations
[4,3].

The prerequisites for the development of the Skillsy test-questionnaire were a number of
limitations of existing methods for assessing the value profile of the audience.

Such methods as in-depth and motivational interviews, projective techniques and focus
groups, which are often used to assess the value profile of the target audience, are time-consuming
and organisationally expensive, are conducted on a narrow sample, and require high qualifications
of the specialist who interprets them [4].

Surveys and questionnaires designed to interact with users often create a non-objective
picture. This limitation is due to the following reasons:

» Response bias: responses to questionnaires can be subjective and translated through the
lens of personal perception, bias or deliberate misrepresentation.

e Sampling errors: questionnaires are usually distributed only to a specific group of
people in the target population. Such samples are heterogeneous and do not represent a cross-
section of the entire target population.

e Low participation: users may often ignore surveys or fail to complete them completely,
reducing the quantity and quality of data collected.

e Social desirability: respondents may choose answers that they feel are most socially
acceptable rather than those that truly reflect their views and opinions.
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e Privacy issues: in some cases, people are reluctant to share personal information,
opinions and views, especially if they are unsure how this information will be used.

There are tools on the market to objectively assess the values and motives of target
audiences.

Such a tool is the Values and Lifestyles (VALS) test, a psychographic tool developed by
Strategic Business Insights (SBI) [3].

A significant limitation of this tool is that, according to the manufacturers' statement, the
test questions are designed for people whose native language is American English. In case English
is not the user's native language, or the user is not familiar with US culture and its idioms, the
results may be inaccurate.

Another tool for objectively assessing personality traits is the Myers-Briggs Type Indicator
(MBTI). Although this test is not specifically designed for market segmentation, it provides
insight into the different personality types of the target audience [3].

A limitation of both of these instruments is that the user spends a significant amount of
time taking the test, which significantly reduces engagement and loyalty to the testing process
when used on large audiences.

Another limitation is that the current functionality of testing tools assumes that the results
are obtained by the user. In this case, the customer of the research does not receive reports with
statistical data on the sample, and additional data processing is required to obtain a holistic picture
of the audience's value landscape.

These prerequisites were the starting points for the creation of our own model for assessing
the values of a large number of users, intended for use in various market areas and, in particular,
for analysing the value profile of target audiences.

A feature of our approach is the focus on why users make certain decisions and what
values underlie their interactions in social networks.

Our research attempts not only to describe users' behaviour, but also to identify the
preconditions for a particular behaviour, such as value orientations, needs and motivation.

Another distinctive feature of our study is overcoming the limitations of data collection,
such as users' tendency to give socially approved responses, and the complexity of processing
responses.

Our work aims to create a tool that not only provides meaningful information about users'
values, but also does so in a convenient automated format.

Another distinction of our study is its practical orientation.

Our goal was not only to identify value orientations but also to create targeted content
strategies based on them, which we believe gives it practical relevance in the field of studying user
interactions in the context of marketing and communications.

The review by S. Gensler et all (2013) review the existing research on the topic of social
media influence on brand management, covering the period from 2006 to 2013. The key
conclusion of the authors is the thesis that user behaviour is a major factor in shaping brand
stories, due to the dynamic exchange of information in social networks [2].

The study by F. Benevenuto (2009) focuses on the analysis of user interaction patterns in
social networks and their dependence on demographic and behavioural aspects [1].

The study by L. Saulite (2022) studies the role of behavioural characteristics of different
audience segments in media content consumption. The author concludes that personalised
interaction with audience members and shaping their content experience are crucial for building
sustainable media brands [1].

The work of S. P. Eslami et all (2022) considers user engagement in social networks in the
context of studying the metrics of activity and interaction, such as the number of likes and reposts
of posts in social networks [3].

All of the above works provide a deep insight into the behavioural characteristics of users,
which may manifest themselves in the form of certain forms of activity, such as the nature of
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published posts, frequency of interaction with content, number of likes, reposts, comments, etc.
However, these approaches do not identify the reasons behind a particular behavioural pattern.

Thus, the relevance of taking values into account when creating content and interacting
with the target audience is a promising task that will help companies become more successful in
communications and their activities.

Materials and methods

The study of value orientations was carried out using the Skillsy test-questionnaire, which
we developed based on the validated concepts of value assessment and vertical development of
adults C. W. Graves and S. R. Cook-Greuter [4].

The Skillsy test questionnaire consists of a set of statements and Situational Judgment
Tests (SJT) with suggested behavioural scenarios.

When taking situational tests, the user has to choose the scenario that best reflects their
potential behaviour. The methodology of situational tests is based on the belief that there are no
wrong answers, only a variety of behaviours and individual priorities that different people choose.
The use of situational tests allows avoiding socially desirable answers and achieving the greatest
objectivity [3].

The main advantage of the developed model is not only the possibility of deep
understanding of the value orientations of the test taker's personality, but also the prediction of
his/her behavioural patterns and reactions to this or that type of content.

Besides, the software implementation of the test-questionnaire allows the test customer to
receive statistically processed information on selected samples and groups of users, to see a
complete picture of the value cross-section of the target audience and to receive recommendations
on the ways of interaction with it.

The Skillsy test-questionnaire includes 50 questions, each of which represents either a
behavioural scenario or a statement. Participants are asked to select the behavioural scenario that
most accurately reflects their intended response to the situation described, or to confirm or deny
the statement presented.

The Skillsy test questionnaire was developed by a multidisciplinary team comprising a
research psychotherapist specialising in behavioural psychology, a group of marketers specialising
in target audience research, a methodologist in psychometrics, and a group of technical experts.

The present study is also part of the validation process of the testing tool.

The study was conducted among the blogger's active subscribers, totalling 74 thousand
people. A direct call for participation in the study, posted by the blogger on a social networking
site, was used as the primary selection mechanism.

After the initial selection phase, 2,873 subscribers were recruited to participate in the
study. In order to ensure the reliability and representativeness of the data obtained, strict inclusion
criteria were introduced:

. The age of the study participants should be between 25 and 45 years old,

. Confirmed activity in social networks (assessed by the presence of a completed
profile and posts, not older than one month).

After the screening stage, 1,376 participants were admitted to the study, of which 1,292
successfully completed the full test.

The first phase of the study assessed the value profile of the participants using the Skillsy
test-questionnaire.

Data were collected and analysed using specialised software developed to process the test
results based on a proprietary algorithm.

Taking the test and evaluating its results was realised using a chat-bot in Telegram
messenger.

The chat-bot was developed in the Kotlin programming language using the kotlin-
telegram-bot library.

To interact with the user, the built-in elements of the Telegram user interface were used -
messages to inform users, messages with a keyboard for taking the test and selecting answers.
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The chatbot was deployed and run on a cloud service and was available for public use.

The next stage of the research was to develop value-oriented content based on the findings.

Value-based content is used in marketing communications to appeal to specific values that
the target audience considers important. This approach is particularly effective for brand building,
strengthening customer relationships, and increasing engagement on social media [3].

In our study, value-oriented content was created based on user testing data. Three main
subpopulations were identified that differed in terms of value-based charateristics.

For the first group, the predominant values were "Faith" and "Commitment to one's social
group".

For the second group, the prevailing values were "Rationalism", "Responsibility and
"Sense of duty".

In the third group, the values "Personal development" and "Productivity" prevailed.

For each group, an appropriate type of value-oriented content was developed. At the same
time, special attention was paid to the formation of key messages for interaction with the
audience, selection of topics and content of informative posts, as well as the creation of visual
content including images and photos.

Visual and textual content was implemented into the blogger's content marketing strategy
and displayed to users for four weeks as part of the blogger's daily activity.

Audience loyalty, activity and engagement were measured daily during this period.

Results

Changing the blogger's content marketing strategy in accordance with the identified
predominant value orientations of the target audience allowed for a significant increase in
audience activity and engagement.

Audience loyalty was assessed by the number of Reels' reposts.

Compared to the period before the use of value-oriented content, when the average number
of reposts ranged from 10 to 30, after the introduction of the new approach this number increased
to 60-70. This allows us to talk about a 133% increase in the indicator.

In addition, there was an increase in the number of subscribers from 67,000 to 74,900,
which is an increase of 12%.

There was also recorded an increase in the number of likes: the average number increased
from 30-40 thousand to 50-60 thousand, which shows an average increase of 50%. At the same
time, the number of comments increased from 1,500 to 4,000-4,500, which shows an increase of
about 200%.

So, based on the analysis, we can conclude that the application of a value-oriented
approach to content creation in social networks can significantly increase the activity and
engagement of the target audience. This confirms the importance of a detailed study of the
audience's value preferences and their use in forming a content strategy.

Conclusion

The study confirmed the hypothesis that taking into account the audience's value
preferences when shaping content can significantly increase the audience's activity and
engagement on social media. The findings confirm the importance of applying a value-based
approach in the development of content marketing strategy as well as in the area of social media
interaction management. In turn, this emphasises the role and importance of research in this area,
aimed at studying and taking into account the value preferences of the audience.
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KBITAV MEH KASAKCTAH AYBUIIIAPYAIIIBITBIK OHIMAEPIHIH CAY/JIA
BIHTHIMAKTACTBIFBI OJIEYETIH 3EPTTEY

ITapaxar Di1emxaH
aigul berjanova@list.ru
JI.LH.I'ymunes atbiHgarsl E¥Y 7M04102 — OkoHomuika bb maructpanTsl, ActaHa, Kazakcran
Peiteivu xetekuici — A.M.bepykaHoBa

Conrbl  xplifapel  Kpitat MeH KasakcraH aybll  IIapyallbUIbIFbl  CalaChbIHAAFbI
BIHTBIMAKTaCTBIKThI OapbIHILIA HBIFAUTHIN Kenei. Ka3zakcTaHHBIH KeH 0aiTak ericTik >xepsepi, 6aii
TabUFK pecypcTaphl )KoHe jlacTaHbaraH aybUIIIapyalllbUIbIK KOJOTUSIBIK, OpTackl 6ap, an Keiraii
aybUIIapyallbUIbIK, 6HIMZEpiHiH a/eM/eri eH ipi TYThIHYLIBICHI )K9He WMIOPTTAyIIbIChl OOJIBII
tabbimagel [1]. Arpapnblk camafarbl  BIHTBIMAKTACTBIKTBI HbFATy Ka3aKCTaHHBIH, —aybll
L1apyallblIbIFbl  OHIMZIEpIH Xa/blKapasblk HapbIKKA LIbIFapyFa KOMeKTeCil KaHa KouMmaid,
KpITalpl aybullLIapyallbUIbIK ©HIMAEpPIH >KeTKi3y/iH JpTapanTaHJbIpbUIFaH, Kayilci3 >koHe
ceHiMZi Ke3iMeH Kamramachi3 erefi. byn Makana Kpiraii-Kaszakcran —aybulliapyallibUibIK,
eHIM/IepiHiH cayZla BIHTBIMAKTACTBIFbI J/IEyeTiH TOPT eJiieM OOWbIHIIA KYHesdi TypJe Tanijayra
OaFbITTa/IFaH: cay/la >Kar/aibl, bIHTBIMAKTACTBIKTBIH, apTHIKIILUIBLIKTAPhl, Oap rpobieManap >koHe
casici YCbIHbICTap [2].

KpiTait-Kasakctan aybln 11apyaliblibiFbl ©HIMJEpPi cay[achblHbIH, Ka3ipri >karjaliblHa
TOKTaJICaK, COHFbI >XbLAZapbl KpiTaii MeH Ka3akcTaHHBIH aybll LIapyallbUIbIFbl ©HIMEpPiHiH
cayzlacbl TYpaKTbl ecy ypAiciH kepceTti. 2023 »XbUiFbl JepekTepre calikec, Ka3akCTaHHbBIH
KpITaltFa 3KCropTTasaTbiH Herisri aybll [apyallbulbIFbl 6HIMZepi:

- bupaii xxoHe yH;

- CubIp, KOM eTi CUSIKThI MaJl apyallbUIbIFbl 6HIM/EDI;

- Maiisibl akpigap (cosi, KYHOAFbIC CUSIKTBI);

- JKacpin opraHvKasnbIK eHiM/ep, MbIcambl, 6a, 3bIFBIP TYKbIMBI, OypInak >kaHe T.0. [3].

KpiTain KaszakcTaHHbIH ~ ayblIlllapyalllbUulblK, —~ ©HIMJEPiH  SKCIOPTTAaWThIH — MaHbI3/bI
HapbIKTapAbIH OipiHe aiiHanabl. Ocipece, «bip Gengey, 6ip »om» 6Gactamack! asickiHza KpiTaii-
Eypomna skcripecci MeH KpiTaii-Kasakcran Koprac xanblkapanblK I1eKapasblK bIHThIMAaKTaCThIK,
OpTa/bIFbl CUSIKTBI KOJiK-JTOTMCTUKAIbIK, WH(PPAKYPbUIBIMHBIH, Y3/iKCi3 >KeTingipinyi eki en
apachbIH/Iarbl ayblyl apyallblIblFbl 6HIM/IePiHiH aliHaIbIMbIH JKeHinzeTe TYCTi [4].

Exi enfiiH bIHTBIMAKTACTBIK 9J/ieyeTi MeH apThIKUIbLIbIKTapbIHA Keseci GakTopsiap apKbLibl
Taszay >KacalMbl3:

1. Opnanackas >kepi kaHe TacbIMasi[ay apThIKIIbUIbIKTaphI.

Kazakcran Kpitaiiven 1700 makplppIMHaH actaM Iekapasiac. KypsbIKTarbl TacbiMas
aybUIIIApYyallbUIbIK, 6HIMZEpiHiH cayzachkl YIIiH TaOWUFU KOJAMIBLUIBIKTEI KaMTaMachl3 €TeTiH
TOMEH IIbIFbIH/apFa JKaHe KbICKA TacbIMasiZjay LiMK/IJapbliHa ue.

2. Ky1uTi HapbIKThI TOJIBIKTHIPY.

KazakcTaHHbIH aybl IIapyalllbUIbIFbl OHIM/Iepi ajllyaH TYpJIi »kKoHe »Kacbul, 0y KpITalbiH,
JKOFapbl carasbl, Kayirnci3 >KoHe KajarajaHaTblH aybll IapyallbUlbIFbl 6HiIMZepiHe [ereH
HapbIKTBHIK CYPaHbICBIH KaHaFaTTaH/bIPa/bl )KoHE acipece OpTa >kKoHe >KOFaphl JeHreili TYThIHY
HapBIFbIH/A 09CeKeTeCTiK apThIKIIBUIBIKKA He.

3. Pecypcrap aHe cascarTel Kongay [5].
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